Try 
Family Camp 
MARCH 1956 
$5.00 per year; 60¢ per copy 
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YES— wE AGREE 


that the 1956 Camping season 1s still 
several months away — nevertheless 
it's tme NOW to plan Your CAMP- 
ERS’ INSURANCE PROGRAM — 


and — the wise camp director knows 
he CAN’T be too early. He knows 
that if he plans now he can give his 
attention to many other important 


details — 


SO 
DON’T WAIT! BUY TODAY! 


from the 


PIONEERS of Campers’ Coverage 


MEDICAL REIMBURSEMENT 


pays hospital, doctor, surgeon, nurse, prescription 


medicine and X-Ray bills. 


TurTIon REFUND 
PROTECTS camp owners against loss due to epidemic, fear of 


epidemic, contagious or infectious disease and quarantine. 


THE SIGN OF — SERVICE 


Medical Reimbursement Ek” On * Tuition Refund 
idemi a\ | Vs * Dismemberment 


Epidemic 


Accidental Death ACCIDENT kL INSURANCE * Polio Protection 


C OMPANY . 


RUTLAND, VT. 
CHARTERED 1900 


Members American Cam ping Association 





































Don’t let campers’ fun, or the camp program of activi- 
ties, be spoiled by distressing attacks from poison ivy, 
poison oak or poison sumac — especially when these 
afflictions can so easily be prevented. 


PREVENTION 


Zirnox effectively wards off such reactions, if applied 
before exposure, or within eight hours after exposure. 
Be sure all susceptible campers apply Zirnox thor- 
oughly to face, neck, arms and legs before entering 
any area where these poison offenders may be present. 


RELIEF 


For the camper who neglects preventive application, 
Zirnox provides gratifying relief if applied during the 
early stages of reaction, by easing the intolerable itch- 
ing, and retarding the spread to wider areas. 

Zirnox is a specially formulated preparation con- 
taining zirconium oxide 4% and Bristamin dihydrogen 
citrate 1%, in a non-greasy lotion base. 


















Never be without an 
adequate supply of Zirnox! 


BE PREPARED 


‘d 


BRISTOL LABORATORIES INC. - Syracuse, New York 


Order from your regular source of supply or write Bristol Laboratories direct 


Camping Magazine. Volume 28, No. 3. Established 1925. Published monthly, except July, August, September, and October, and semi- 
monthly in March. Subscription prices: Membership in ACA includes Camping Magazine; to non-members, U.S. and Canada, $5.00 
per year; all other countries, $6.00. Single copies; regular issues, $.60, annual reference issue $2.00. Entered as second-class matter at 
the Post Office at Plainfield, N. J.; additional entry at New Brunswick, N. J 


FRUIT PuNce FLAVOR 


ERAGE BASE 
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Always at your service—and famous for food 
specialties since 1891. Drop us a note for your 
free copy of our handy catalog listing the many 
famous—and unusual—items in the H.B.C. line. 

Such popular items as Instant Pudding Powders, 
Beverage Bases, Sweet Milk Cocoa, Rapid Cake 


could ever say. 





HILKER & BLETSCH COMPANY 


614 WEST HUBBARD STREET 





Various Sizes and Packs for All Kitchens 





2. Popular with Cooks 


and Campers! Choose 


“te, B.C. Quality Foods 


Bases, Gelatine Desserts and Tripperoos, the 
premium quality out-of-camp meal favorite, are 
included. 

Over 20 kinds of Tripperoos are available 
in a water-proof bag; only the addition of water and 
heating is needed to make 4 extra-large portions. 


each 


FREE! We will gladly send generous size samples of any item we offer upon 
request. Your own test will show you H.B.C. quality better than anything we 





CHICAGO 10, ILLINOIS 
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Winchester Can Help Your Camp Offer Campers 
All the Fun, Thrills and Pride of Learning to Shoot 


No other sport has the basic appeal that shooting 
has for boys and girls of all ages. Give your 
campers a chance to shoot and you’ll have one of 
the most popular activities a camp can offer. 
Close to 1,000 camps are already participating 
in the complete Riflery program recommended 
by the National Rifle Association. Winchester, 
with the cooperation of the National Rifle Associ- 
ation, will gladly assist all camp owners and direc- 
tors interested in setting up one of their own. 
Mailing the coupon below will bring you a 
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complete set of free booklets which describe how 
easily you can add supervised Riflery to your 
program. As your plans progress, we urge you 
to investigate the many advantages offered by 
our Winchester 22 rifles and Western and 
Winchester 22 caliber cartridges. For years of 
trouble-free economy, as well as for all-around 
shooting qualities, there is nothing like genuine 
Winchester 22 rifles. 


WINCHESTER 


22 RIFLES 





FREE! Complete Kit of Riflery Information for Camps 





THE MOST WANTED SPORT A CAMP CAN HAVE 
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ADDRESS— 


Winchester-Western Division 
Olin Mathieson Chemical Corporation 
New Haven 4, Connecticut 


Please send me the free set of booklets and folders giving in- 
formation on how I can add Riflery to my camp program. 


YOUR NAME 
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PORTABLE 


PAT. OFF 


Vacuum Insulated 


HOT FOOD, SOUP and 
COFFEE CARRIERS 


BEGIN WHERE COOKING 
KETTLES AND COFFEE - 
URNS LEAVE OFF . 4° 


DIRECTORS / 


Cuf your operating 
budget with AerVoiDs. 
Save Labor! Save Money! 


Save time. Expedite your feed- 
ing operations with AerVoiD 
Portable Vacuum Insulated hot 
food, soup and coffee carriers. 


Cook meals hours in advance 
of service like institutions do. 
Store in AerVoiDs. Release 
kitchen help for other duties. 
Eliminate much last-minute meal- 
hour rush. Release cooking 
equipment for further produc- 
tion. 

AerVoiDs portability makes it 
possible to transport hot foods 


and liquids for field activities 


even miles from your kitchens 
. and have them Hot when 

you're ready to serve, IN- 

DOORS OR OUTDOORS! 


AerVoiDs vacuum insulation keeps cold 
foods cold as well as hot foods hot 
. . . SAVES ICEI 

Variety of sizes to service a few or 
hundreds. No installation . . . ready 
for service as soon as unpacked. Highly 
sanitary . . . made entirely of stain- 
less steel. Built-in durability to stand 
up under rough usage. 

Thousands in daily service from coast 
to coast amongst institutions, hospitals, 
industrial plants, schools, caterers, 
many large government and commer- 
cial feeding operations. 


Write for illustrated catalog circular 
“CM” and low factory-to-comp prices. 


VACUUM CAN COMPANY 
9 $0 ! HOYNE AVEN t 
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letters from 
readers 


Readers’ Service Comment 
A wonderful page for new-better 
ways! Thanks to you. 
V.C. Imel 
Camp Kokosing 
Gambier, Ohio 


Apparently there are many, many 
readers who agree with Mr. Imel’s 
opinion. During the month of Jan- 
uary, we processed nearly 1,000 re- 
quests for information on new prod- 
ucts and ideas. We’ve worn out 
three members of our staff already! 
—Ed., 


A Word of Warning 

All of us in the Capitol Section 
certainly enjoyed your talk the 
other evening (“Telling Your Story 
Through Printing” by Howard Gal- 
loway. ) 

As an aside comment on the se- 
lection and printing of letterheads, 
I would add this warning. Before 
anyone goes ahead and has 10,000 
letterheads printed, he would be 
well advised to check with the local 
telephone company to see if his 
telephone number is likely to be 
changed in the near future. 

The staff at Rockwood is like the 
proverbial burnt child on that sub- 
ject, having had to hand stamp its 
phone number over an outdated 
one for almost two years now. And 
the printing order isn’t used up yet! 

Betty H. Collins 
National Girl Scout Camp 
Bethesda, Md. 


Ethics and Honesty 

A. P. Kephart’s letter on direc- 
tors’ ethics and honesty contains ex- 
cellent advice. However, in my 
opinion, he has generalized and | 
feel that some of his statements are 
too sweeping. 

For example he has written: “I 
am willing to venture the opinion 
that not a single camp director who 
claims that he limits his enrollment 
from one particular area keeps his 
word and that he knows at the time 
that he will take from that area all 
he can get up to the limit of his en- 
rollment and frequently beyond 


much after a few weeks as prospects 
are not going to wait for us .. .” 

I know of quite a few camps 
which complete their enrollments at 
an early date and do have a waiting 
list. It is a desirable practice to 
visit with our camp families as 
much as possible between camping 
seasons. It is a mutually beneficial 
experience and valuable contribu- 
tions are made to the camps, its 
campers and parents. Quite a few 
directors spend considerable time 
and monies on these annual visita- 
tions even though their enrollments 
have been completed. 

It might be that some of our 
fellow-directors misinterpret these 
visits. This should cause us little 
concern as inaccurate reporters us- 
ually are recognized rather quickly. 
Maybe there are some directors 
whose marginal truthfulness is ques- 
tionable. Parents soon “catch up 
with” their practices. 

Mr. Kephart’s excellent letter 
might stimulate a re-emphasis and 
maybe a re-statement of our Code 
of Ethics. The confidence and re- 
spect of our campers and their fam- 
ilies are the bases of our camping 
profession. If these ingredients be- 
come lost in our promotion, busi- 
ness relationships and association 
with our competitors will tumble. 

Max Lorber 
Camp Nebagamon 
Lake Nebagamon, Wis. 


Good News 
CAMPING MAGAZINE grows more 
and more helpful as time goes on. 
I hope you wil continue the good 
work. 
Samuel H, Johnson 
The Almada Lodge-Times 
Farm Corp. 
Hartford, Conn. 


The last issue of CAMPING MAG- 
AZINE gives me another opportunity 
to say what a fine job you people 
are doing. 

L. B. Sharp 
Outdoor Education Assn., 
Inc. 
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that,” .. . “no waiting list is worth New York City 
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CAMPING 


NEN ERVA BND 


Mareh 1956 


This Month's Features 


Cover: Camp Moosehead, Crescent Lake, Maine., photo by 
Robert Browning Baker 


Your Role in Camper Development by Howard A. Lane 
Convention Highlights 


How to Use an Activity Observation Record 
by Kenneth A. Wells 


ACA Receives Grant for Further Standards Work 


Try Family Camp by Jessie E. Heathman 
Your Campers CAN Go Camping by George Thompson 
Building Fund Progress Report by Ray Bassett 
The Polio Picture for 1956 by Hart E. VanRiper 
Good Breakfasts Make Good Days by Mary Pearl 


News for Camp Leaders 


Alexander, Rogers, Elwell Elected 

Two ACA Constitutional Changes Proposed 
Wage and Hour Law Interpreted for Camps 
News From ACA Sections 


Three Committee Chairmen Named 


Departments 


Letters from Readers 6 News from Suppliers 


Books for Better Camping 10 Classified Advertisements 


The contents of Camping Magazine are indexed in The Education Index, 
available on microfilm from University Microfilms. 
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for this season! 














You can get valuable m ch - 
regular GF premiums—when you ¢ 


for summer camps that provides a 
diet. Take advantage of these GF “ext 
Post Cereals now. Call your GF Institutiona 
man, or write: GF Institutional Products 


GENERAL FI 
Institutional Produ 


MAXWELL HOUSE + JELL-O + POST Re 





Posts 
RICE 
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Products of General Foods 















































Approved for N.R.A. 
and B.S.A. 25 Foot 
Junior Marksmanship 
Training Programs. 
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THIS GUN BELONGS 


IN YOUR CAMP! 





If you conduct—or are plan- 
ning to conduct a Riflery Program 
this summer—then this message 
will be of special interest to you! 


Riflery ranks among the highest in interest and popularity in 
Camp activities. The Crosman Pellgun Rifle—made by the 
World’s largest manufacturer of Pellet Type Rifles and Pistols 
—makes it possible for every Camp to establish and maintain 
a low-cost Riflery program. 


dey (EFosman 160" Palge 


OFFERS ADVANTAGES NO OTHER RIFLE CAN EQUAL! 


Engineered specifically for Gun Safety and Marksmanship training programs, 
with the design characteristics and features of precision “‘powder fired” guns, 
the new Crosman “160” is the perfect rifle for your camp. And with its “‘power 
without powder” principle, you conduct your Riflery program every day— 
despite the weather. Used with the portable Crosman Targlite, the “160” makes 
riflery your best rainy day activity. In a matter of minutes any available 25 foot 
space—your dining or recreation hall for example—becomes an indoor range. 
It’s as simple as that! Yes, sir... Here’s equipment for a Riflery Program that 
will help you keep camp morale at a high peak all summer... rain or shine! 


SPECIAL INTRODUCTORY OFFER...So that you can put this program into 
operation this summer, Crosman offers a complete camp “package’”—every- 
thing you need to meet your Riflery Program requirements—at a special in- 
troductory price. 





Here are the Facts About White Today FOR COMPLETE DETAILS! 


This Amazing New Gun: 
© Powered by CO> (compressed gas) Crosman Arms Company, Inc. 


DEPT. 22 © FAIRPORT, N. Y. 


Uses low-cost, super pell 
ammunition which flattens 
on impact 


Has no recoil—no smoke—no odor 
Requires no cleaning 


Requires no special or costly 
range equipment 


May be used indoors or out 
1956 





Please send details of your introductory Camp offer and 
copy of booklet ‘You Belong In This Picture." 





Street and No. 
City Zone........ SISPE......cccceee 











ET Ae IO Lee ae OT ON 
We do [] do not [] have a Riflery Program. 








Camp opens.......................-.. Camp closes 


No. of Campers.................. Boys Girls 




















e Sharpest, most accurate cutters made—avail- 
able in 10 styles « All-Metal Handle (pat- 
ented) features “vise-grip, non-slip’ chuck 
X-acto Cutters fit all standard handles — 
X-acto Handles take all standard cutters. 


Complete line of X-acto Lino tools and 
brayers — economically priced — individually 
and in sets, 45¢ to $2.95. 


Write — on letterbead — for FREE 
28-page handicraft tool catalog. 





48-410 Van Dam Street, L.1.C. 1, N.Y. 





PLAYGROUND and 
SWIMMING POOL 
SELECT EQUIPMENT 


® Maximum Safety 


Maintenance-free Service 


Modern Design 


Custom Built on Request 


Write for Free Catalog 


Prices F.O.B. your City! 





Name 
Address 


City State 
CHAMPION 
RECREATION EQUIPMENT, INC. 


Playground Pool Gymnasium 


Highland Park, Illinois — Ph. HI-2-6880 
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Books for 


Better Camping 


A Department Conducted by Prof. Charles Weckwerth, 
Director of Recreation and Camping, 
Springfield (Mass.) College 


Do It Yourself with Aluminum 
AUTHOR: G. W. Birdsall 
PUBLISHER: McGraw-Hill Book 
Co., 330 W. 42 St., New York 
36. 1955, $3.95. 
REVIEWER: Mary Meixner, Iowa 
State University. 
A very wide offering of plans 
which the amateur craftsman may 


explore for himself is the intent of 


Mr. Birdsall’s project book. It 
would be easy to experiment with 
sheet aluminum or tube or rod, for 
the early chapters of this work book 
are full of graphically clear and ver- 
bally accurate pictures and discus- 
sions. Even to surface finishing, the 
material is thorough. How to make 


surface designs, embossing and 
three-dimensional designs are in- 
cluded. 


The camp counselor should be 
alert to every new material which 
science affords him, and here are 
both arts and crafts and campcraft 
stimuli. A systematic review, par- 
ticularly of the illustrations, will re- 
ward the counselor with a worthy 
list to adapt to his camp needs. 


Often aluminum may replace 
wood to the advantage of longer- 
lasting and outdoor’ weathering 


needs. Planters, trays, dishes, bird- 
feeders, outdoor lamps and _ tent 
fixtures are some likely camp adap- 
tations from this list of 125 descrip- 
tions. And the book includes a 
cost estimating table. 


Outdoor Hazards, Real and Fancied 
AUTHOR: Mary V. Hood 
PUBLISHER: The Macmillan Co., 
60 Fifth Ave., New York 11. 
1955, $3.95. 
REVIEWER: Reynold E. Carlson, 
University of Indiana. 
Mary Hood dispels in this book 


| any unwarranted fears and super- 


stitions while at the same time mak- 
ing her readers intelligently aware 
of the relatively few real outdoor 
hazards. She explains how to avoid 
these hazards or what to do when 
they cannot be avoided. 

Campers and their leaders as 
well as other outdoorsmen will find 
“Outdoor Hazards” valuable not 
only as a reference, but also as ab- 
sorbing reading. The material, 
which is applicable throughout the 
country, should give the readers 
new confidence in their safety out 
of doors. 

Mrs. first considers the 
hazards real and fancied—- 
from animals, including mammals, 
snakes, fish, insects, and spiders. 
Poisonous plants ranging from pol- 
son oak and poison ivy to deadly 
mushrooms form another section. 
Dangers from the elements—light- 
ning, ice, snow, bad water, exces- 
sive sun and heat, and rocks 
also. discussed. Precautions in 
choosing a camp site and in finding 
one’s way are given. 

Mrs. Hood is well known for her 
paintings of California wild flowers 
and for her work in nature leader- 
ship in Los Angeles and Yosemite. 
Don Perceval has provided the nu- 
merous illustrations in her book. 


Hood 


are 





Guidance in Groups 
AUTHOR: Margaret E. Bennett 
PUBLISHER: McGraw-Hill Book 

Co., Inc., 330 W. 42 St., New 

York 36. 1955, $5.50. 
REVIEWER: Emily H. Welch 

Here is an authoritative presen- 
tation of this subject. It should be 
very valuable to the people for 
whom it is written; namely, teach- 
ers, guidance counselors, and ad- 
ministrators. Most of it is too tech- 
nical for general use by camp di- 
rectors and counselors. 


Continued on page 12 
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Save on all 86 Heinz Camp Foods 


GET ALL YOUR CANNED FOODS IN ONE TROUBLE-SAVING, 
MONEY-SAVING SHIPMENT! 


¥ou can just about fill your entire advance —— igihz CHIL) AND CHILI BEANS 17 EINE PICHLES AND RELISHES 
ieee: Mili H L 4 
order from the Heinz list of ready-to-use 5 HEINZ CONDIMENTS 3 HEINZ MACARONI AND SPAGHETTI 
camp foods. Thrifty large-size Camp Packs 15 HEINZ SOUPS 2 HEINZ JELLIES 
make it easy to control food costs and pre- 8 HEINZ MINUTE MEALS 2 HEINZ SALAD DRESSINGS 
vent waste. Let an experienced Heinz Camp 3 HEINZ VINEGARS 3 HEINZ TOMATO JUICE and PASTE 
13 HEINZ VEGETABLES 2 MAGIC ONIONS 


representative help you analyze your food 
problem and plan a balanced order. 


MAIL FOR FREE FOOD-PLANNING HELP 











H { i } : N i, A | H. J. Heinz Company 
| Hotel & Restaurant Division, Dept. 28 
P.O. Box 57, Pittsburgh, Pa. 
Send your Camp representative with samples and full information 
on Heinz Camp Foods. 
| | NAME ~_ sialiiliatieatiananediiell 

| street — a - . _ 

CAMP FOODS '::" SERN SENS ot 
t 
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PROTECT YOUR CAMP with 
SMITH 


INDIAN 


FIRE PUMPS 


ENDORSED BY PROFESSIONAL FIRE FIGHTERS 
Back-pack INDIAN FIRE PUMPS 

mare a “must” to keep camps safe. 

i} Don’t take chances! Protect property 

— guard lives with the equipment used by 

forest rangers and fire depts. Use only clear 

water. Brass pump hurls powerful stream o1 

nozzle adjusts to spray. INDIAN FIRE 

PUMPS are a “One Man Fire Department.” 


Here's What Camp Directors Say: 


“| wouldn’t think of opening camp without 
our INDIAN FIRE PUMPS.” 


R. P. Tappenden, Camp Adanac 
“Choice for Quality 


the WORLD OVER” “No camp fire fighting unit is complete with- 


4a 
many INDIAN FiRE Pumps UF INDIANS. 
are still in service after 15 Max J. Lorber, Camp Nebagamon 
years’ use. They’re built to 


last. Tanks are electric seam “We have 18 INDIAN FIRE PUMPS strategical- 
welded . . . no leakage. 5 Jy located. Wouldn’t be without them.” 


gal. capacity. Send for cata- ; : 
Merrill J. Durdan, Camp Conrad Weiser 


log. 
INDIAN DRINKING WATER 
& SUPPLY TANK No. 75G 


Many uses in every camp. Portable. 5 gal. capacity. 
For hikes, canoe trips, etc. Carries water, coffee, soft 
drinks. Completely ry ush button faucet. Send 


for circular. 


SMITH 
RITESIZE SPRAYER 


2 GAL. COMPRESSED AIR 


Light weight. Extra long hose so 
i} sprayer can be set down when roses, flowers, crops, fruit 
ti being used. Adjustable nozzle for trees, etc. Excellent for weed 


short or long distance spray. Sprays and brush control. 


SMITH 
Streamlined BLIZZARD Sprayer ; 


World’s finest continu- ¥ 
Ous sprayer. Pump bar- 
rel is heavy, seamless 
brass. Tank is solid cop- 
per n ghly polished 


2 SIZES 
PINT QUART 
(39 OUNCES) 


Slow pumping throws 





continuous mist spray. 
Every camp needs them. 


D. B. SMITH & CO. 417 Main St., Utica 2, N.Y. 


For 70 Years the Leaders — Send for Catalog 


There are two parts of it, how- 
ever, that are well worth studying 
by anyone who is in an educational 
position. In the first part of Chapter 
[Il on “Common Problems in Liv- 
ing,” there is an interesting and 
concise discussion of the necessary 
components for the development of 
a healthy and well integrated per- 
sonality. Eight of these are listed 
with information as to when they 
should deve!op in the growth proc- 
ess from childhood to adulthood. 

In the Appendix there is a story 
of Scratchfoot Ranch, a Human- 
relations Program for the Primary 
Child, that is also very worthwhile. 

This book will be a valuable ad- 





dition in a reference library. 


My Hobby Is Collecting 

Rocks and Minerals 

AUTHOR: David Jensen 

PUBLISHER: Hart Book Co., Inc., 
670-Sth Ave., New York 19. 
1955, $2.95. 

REVIEWER: Virginia H. Buzzell, 
Glen Eyrie Farm for Children 
The whole wide world is a col- 

lecting ground for rocks and miner- 
als. That is one reason why so 
many boys and girls are attracted 
to this fascinating hobby. There is 
always the chance of finding color- 
ful minerals, bright crystals and 
rocks, useful in our daily lives, 
right around our own homes. 

This book offers a lot of practi- 
cal help to the beginner. It is full 
of descriptive pictures from cover 
to cover. The directions on how to 
identify and classify minerals and 
rocks are simple and well dia- 
grammed. Many interesting sugges- 
tions are made to the amateur col- 
lector—where to find the best col- 
lecting areas—how and where to 
buy a good reference collection— 
descriptions, pictures and prices of 
collecting equipment—how to find 
and form Mineral and Rock Collec- 
tor’s Clubs—books and magazines 
on the subject—all with addresses 
and prices. 

The museums in this country and 
Canada with extensive collections 
of rocks and minerals, particularly 
well displayed, are listed. Also, the 
minerals which may be found in 
every state are described. This book 
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should be especially helpful to 
young rock collectors and counse- 
lors in camp. 
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your best protection 





Yes, there's an HNW&R camp insurance plan to 
protect your campers and minimize financial loss 
to you in almost any situation. Whether you need 
prompt settlement of an individual claim arising 
out of an accident...or the ability to refund 


tuition fees promptly when your camp must close (or 


ACCIDENT & SICKNESS MEDICAL REIMBURSEMENT e 
COMPREHENSIVE LIABILITY e FIRE 


PERSONAL EFFECTS e 


Higham, Neilson, Whitridge & Reid, Inc. 


BOSTON © PHILADELPHIA @ ATLANTA 


LOS ANGELES e NASHVILLE 


Leading the Nation in Camp Insurance 


MEMBER: AMERICAN CAMPING ASSOCIATION 
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WORKMAN’S COMPENSATION e 


e CHICAGO 


is HNW2&e,R protection 


cannot open)... HNWé&R’s specialized experi- 
ence means better service. Here are some of the 
many types of insurance coverage which are avail- 
able through Higham, Neilson, Whitridge & Reid, 
Inc.—the nationwide firm that is the recognized 


leader in the camp insurance field: 


TUITION REFUND 
FIRE TUITION FEES 
AND OTHERS! 


e THEFT e 





(ett 


344 North Broad Street 
Philadelphia 2, Penna. 


Please send me literature about your camp 
insurance plans. 


NAME 
CAMP 


MAIL THIS COUPON TODAY: ah oA 


wsuRa 
HIGHAM, NEILSON, WHITRIDGE & REID, INC. oe { 





ADDRESS 
CITY & STATE 





a ee ee — ee ee ee ee ee ee ee ee ee ee ee es ee cee 
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A new high in interest 
from a small investment 


You'll know you’ve struck it rich when they 
come running—even kids that are usually on 
the sidelines. And the returns are just begin- 
ning. Your camp riflery program draws interest 
year after year. For what boy doesn’t dream of 
learning to shoot! 


There’s no reason why the dream can’t come 
true. Supervised target shooting is one of the 
safest outdoor sports. What’s more, it’s one 
activity in which any boy can compete—regard- 
less of physical size. Win, too, if he works at it. 

You can have a modest rifle program for 
surprisingly little money. A few Remington 
Model 513T or 521T rifles, targets, ammunition 


and a safe backstop are all you need. 


Remington has free literature and plans to 
help you get started. They’re yours for the 
asking. Just send a card to Rifle Promotion 
Section, Dept. CM-3, Remington Arms Com- 
pany, Inc., Bridgeport 2, Conn. 


FREE BOOKLET—"HOW TO SHOOT” 


This colorful new cartoon booklet will be a big help 
to you in your camp riflery program. A real inter- 
est getter for the youngsters. Shows how to shoot 
safely, best shooting positions, many shooting 
games, and other subjects of interest to the young 
shooter. Just ask for ‘‘How to Shoot’’ booklet and 
let us know how many free copies you need. 











Remington ‘‘Matchmaster’’ 
Model 513T 
22 caliber target rifle 


Remington 
QU PONT 


“Matchmaster” is Reg. U.S. Pat. Off. by 
Remington Arms Company, Inc., Bridgeport 2, Conn. 


Remington Model 521T 
22 caliber target rifle 
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Your Role 
in 


Camper Development 


M ANY FAMILIES spend more 


money for camp for their 


children than for their schooling. 
What do they buy: ash trays, belts, 
summer storage, mass baby sitting, 
deep freeze? An important commo- 
dity purchased by camp-supporting 
parents is emotional rest. Rest for 
parents and for children. I might 
comment here that we have at long 
last realized that we rest emotion- 
ally only when we play. 

The camp director’s job is to 
provide a period of zestful child 
life, living in a place maintained 
for children where a child can be 
a child and indulge in wholesome 
experiences. May I point out that 
the most satisfactory definition of 
“wholesome” is to indicate its op- 
posite, partsome. 

Man lives not by bread alone. 
Human beings are subject to malnu- 
trition of the personality. Lacking 
necessary conditions in his life the 
person develops imperfectly. The 
common defects of development re- 
sulting from malnutrition are dull- 
ness, neurosis and aggression. Re- 
gression, disorder, degradation re- 
sult from improper conditions for 
development. 

We shall never improve human 
behavior by directing our attention 
to the symptoms of malnutrition of 
personality. Long ago a royal lady 
proclaimed, “They lack bread? Give 
them circuses.” Mark Twain ob- 
served that “a certain amount of 
fleas is good for a dog. It keeps his 
mind off bein’ a dog.” We need 
very much to maintain constant vig- 
ilence that we are not providing 
circuses or fleas to keep children’s 
minds off the fact that they are 
people. 

You can not, of course, cure 
malnutrition in two or six weeks; 
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you must carry out your responsi- 
bilities as professionals and as cit- 
izens. 

A camp director has a most 
unique opportunity to tell the rest 
of us what we do to children. You 
must gain more insights into the 
concept of projective techniques to 
enable you to interpret a child’s be- 
havior. I should lament to know 
that you were administering Ro- 
chach tests to all your campers. 
However, the free-play of the child 
is an eloquent language which you 
can read. 

You must particularly work as 
citizens of the neighborhood in 
which you live to promote improve- 
ment of all-year living for children. 
You are in positions to know what 
they need. I can assure you that 
you will not work yourself out of a 
job during your lifetime. 


Vitamins of Personalities 


The use of the idea of malnu- 
trition suggests that there must be 
vitamins of personalities. I should 
like to indicate what there are: 

1. Friendship, affection: Humans 
require care. No human can survive 
for long without the care of other 
people. Babies have to be cared for, 
or they die. Nature has very wisely 
provided that we learn to care for 
the people for whom we care. This 
is not double talk. Look about you. 
You will note that people who real- 
ly try to meet children’s needs like 
the children and seldom indulge in 
rejection of them. Conversely per- 
sons who use children to meet their 
own needs and use them as toys or 
puppets make much of discipline 
and needs for standards. They en- 
gage in all manner of rejections. 
Every child needs adult friends. 

2. Self-respect: Self-respect is the 








Camp Zakelo 


By Howard A. Lane 


cement of mental health. The best 
advice that man has had is “know 
thy self.” Perhaps we should add 
“and like it.” 

3. Freedom: Every human being 
is naturally resistant to the imposi- 
tion of outside force. He demands 
that he be captain of his own soul, 
that he share in planning, and in 
responsibility of what happens to 
him. Those who work with children 
should read at least once a week 
the Declaration of Independence 
and the Bill of Rights and note that 
age 1s not mentioned in them. 

Discipline is a process of gaining 
disciples; it is not a process of con- 
trol. Abraham Lincoln observed, 
“As I would not be slave, so | 
would not be master. This is my 
concept of democracy.” In your 
camp there must be no room for 
counselors who are spoiled grown- 
ups with compulsions to dominate 
other people. We rather deplore 
children who are insistent on hav- 
ing their own way; this is no more 
admirable in grownups. 

4. Faith, respect for authority: 
Every child, and you and I, must 
have someone on whom we can 
rely, whose counsel we cherish, 
whose competency we respect. This 
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respect for authority has to be won, 
it cannot be demanded. It is won 
by being competent and valuable in 
areas which concern children. Cer- 
tainly we cannot gain respect for 
our adult values except as we re- 
spect children’s values. 

5. Value, appreciation: We must 
feel that we are needed, that what 
we do matters to other people and 
is appreciated. One of the great 
tasks of our time is to find genuine 
use for children. This value is sat- 
isfied in no way by striving to sur- 
pass other people, to defeat them. 
Appreciation says not “You are 
the finest one” but rather, “We’re 
glad you’re here.” 

6. Creativeness: This need ex- 
presses the meaning of the idea 
that man was created in the image 
of God. With our fine brain and 
facile hands, we are built to partic- 
ipate in creation. Creation is still 
going on. Man does not have to ac- 
cept the earth nor himself as he 
finds them. Throughout life we 
must guide change by intelligence, 
or deteriorate. Art, broadly con- 
ceived, satisfies this need—but 
please note that art is not the as- 
sembling of pieces already cut out 
by somebody else to fashion a belt, 
or filling in colored spaces accord- 
ing to numbered directions. 

Genuine creative activity is not 
carried on to be seen of men nor 
for prizes. It must be gut-deep ex- 
perience. No one can prescribe a 
creative experience for any other 
person. We can, of course, provide 
many situations and materials and 
challenge with which children can 
have genuinely creative experiences. 

7. Nature: We must maintain 
contact with the earth. We need 
wind and rain in our hair, mud be- 
tween our toes. We need, further- 
more, to help life live and to grow. 
One of our most dependable satis- 
factions of the need for helping life 
is being valuable to younger chil- 
dren—of helping children grow. 

I hope you will go no further in 
imitating the school in setting up 
narrow age groups. I believe most 
strongly that the functional groups 
in which children live and play and 
work should include a range of 
three or four years of age. In the 
wider-ranged contentiousness, we 
find much less of teasing and bully- 
ing. Were I to operate a camp | 
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should avoid specific age grouping 
in order that I could put a child 
with younger or older children as 
their social and emotional needs 
seem to indicate. For example, bul- 
lies ought to be with older children. 

8. Fun, zestful experience: Ever 
since Biblical youngsters jumped 
out of the Ark, children have been 
running, jumping, shouting, digging, 
climbing, splashing, throwing things 
at things. Certainly every camp 
should provide abundant opportun- 


‘‘a camp director has a most unique opportunity .. . 


ity for every child to find his way in 
fun. Keep your prestige wide. Do 
not allow a few activities to have 
priority value in your camps. 


Responsibility and Freedom 

As one who has had little camp- 
ing experience I should like to 
make a few specific suggestions to 
the camp director. Keep camp facil- 
ities manageable by the campers. 
In their homes, children have so 
little genuine work to do. They need 
much responsibility for determining 
the qualities of their own living. 
Permit as much freedom as possible 
for groups to plan their own activi- 
ties. Outside of the essential rou- 
tines, a child should have a good 
deal of time at his own disposal and 
be able to dispose of his energies 
pretty much as it suits him. 

Maintain a great deal of respect 
for freedom of the mind. Offer no 
awards. Keep activities genuine, 
motivations real. Neurologists tell 
us that a considerable amount of 
the unsanity of our time results 
from the excessive use of the ex- 
traneous motivations among chil- 
dren. Keep competition within the 
bounds of relevance. 

Of course, the purpose of a race 
is to win it, the purpose of a game 
is to make points, but I should 
leave the race with the race and 
the game with the game and shun 
all suggestions of team champion- 
ships, best camper, Indian chief. 
These methods were invented long 
ago by royalty and by keepers of 
slaves to keep order among their 
subjects. The world’s great need to- 
day is to learn the ways of coopera- 
tion. Make these of high order in 
your camp. 


Plan most definitely for holding 
up the zest of the staff. The child 
comes to camp full of energy and 
hope of fun. To many of the staff 
it is old stuff. There are so many 
wonderful things to do with chil- 
dren. I should think that staff mem- 
bers could live a varied kind of 
life as the camp periods go on. 
Newness is probably not essential to 
zestfulness, but watchfulness and 
planning seem to be necessary for 
maintaining morale of adults. 
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Dealing with Parents 

Let us go the rest of the way in 
becoming ethical and moral in mak- 
ing reports to the parents. Fault- 
finding and evaluation have noth- 
ing in common. Your main purpose 
in dealing with a parent is to en- 
hance the quality of his relation- 
ship with his child. You need to 
know a parent pretty well before 
you imply that there is something 
wrong with his child. Certainly most 
parents will expect from you 
some kind of communication. But 
shouldn’t it be the kind that you 
would send to your friend whose 
child has spent a few days in your 
home. 

[ should like to warn you against 
the great demoralizer of our time— 
the using of children for the satis- 
faction of grownups. We have a 
most disheartening orgy of little- 
leagues, itzy-bitzy basketball, danc- 
ing classes, exhibitions and an end- 
less variety of activities in which 
grownups use children as toys and 
puppets for their own gratification. 

Probably your greatest danger is 
that you have a vested interest in 
bad conditions for children. I know 
that you must maintain support, but 
you must be constantly vigiliant that 
all human behavior tends to deter- 
lorate save as morally responsible 
intelligence intervenes. 


—Howard A, Lane is Professor 
of Education at the Center for 
Human Studies, New 
York University School of Educa- 
tion. This article is based on a talk 
he presented before the ACA Reg- 
ion 2 Convention. 
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Convention 
Highlights 


Neary 1,400 camp owners, directors and key 
personnel, representing agency and private camps and 
resident, day, travel and other kinds of camping, at- 
tended the four-day 24th Annual Convention of Amer- 
ican Camping Association, held in Detroit February 15 
through 18. The conferees indicated keen interest in 
all aspects of the fine convention program planned by 
the hosts, Michigan Section of ACA. They filled the 
grand ballroom to overflowing at every general session, 
and conducted lively discussion and question-and-an- 
swer sessions at more than 90 small-group meetings 
which were squeezed into the fast-moving four days. 
In addition nearly every delegate found time to confer 
with a fine group of commercial exhibitors who dis- 
played many new, different, remodeled and modern- 
ized products for the successful operation of camps. 

General co-chairmen of the convention committee 
were S. N. Geal, of Camp Mahn-Go-Tah-See, and 
Arthur J. Lusty, Jr., of The Joy Camps. Chairman of 
the Program Division was John L. Stone, of the Detroit 
YMCA. Henry Schubert, Superintendent of Recreation, 
Dearborn, Mich., was chairman of the Operations Com- 
mittee, while L. Robert Kilmer, of the Boy Scouts of 
America, headed the Publicity Committee. Ruby Smith, 
of Camp Charlevoix, chaired the Hospitality Commit- 
tee; and Lewis Reimann, camp consultant, was Public 
Relations Committee head. Joseph Gembis served as 
Finance Chairman, and Douglas Salisbury was Exhibits 
Chairman. 

Reports to be Published 

Outstanding talks and papers from the convention, 
together with other appropriate materials, are planned 
for early publication in CAMPING MAGAZINE. In this 
brief report it is possible only to note that practically 
every type of camping was covered in one or more of 
the Kindred Group meetings held on the first day of 
the conference. On succeeding days a wide range of 
Interest Group meetings provided guidance on prac- 
tically every topic on which a camp leader could con- 
ceivably be interested. 

General sessions combined a fine blend of inspira- 
tion from excellent speakers; recreation from the song 
leadership of Walter Anderson, Director of Music at 
Antioch College; participation in the session on effective 
leadership conducted by Lawrence W. Taylor, vice- 
president of Hillsdale College; and entertainment in the 
“A Campfire Speaker” and the “Real Ole Michigan 
Hoedown” evening programs. 
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Private-camp leaders held several fine sessions dur- 
ing ACA convention, Leaders at one meeting in- 
cluded, |. to r., Stanley Michaels, Camp Nahelu; 
Hugh Ranson, Executive Director of ACA; Fred 
Rogers, Lincoln-Lake Hubert Camps; Lou H. Hand- 
ler, Camp Tamakwa; and ACA President Theodore 
Cavins, Camp Mishawaka. 








Greetines from Michigan were brought to Detroit 
convention by Governor G. Mennen Williams (at 
microphone.) Seated on dias, l. to r., are conven- 
tion co-chairmen Arthur J. Lusty, Jr., and S. N. 
Geal. 





Table-talk finds, |. to r., Cliff Drury, Camp Hayo- 
Went-Ha; Norman Acton, Executive Director of 
U.S. Committee for UNICEF; and Catherine T. 
Hammett, Camp Derrybrook, discussing their ex- 
periences with youth in Greece and Japan. 








how to use 


dl 
Activity 
(servation 
Record 





HAT REALLY happens 
\X/ when the nature counselor 
takes a group of campers over to 
the camp museum to study wild 
flowers? What really happens when 
there is an all-camp competition in 
fire building? What really happens 
at the campfire? 

Frankly we didn’t think we knew 
and we were sure that some method 
could be devised to help us to find 
out. This was one of the problems 
considered by the Research Service 
of the Boy Scouts of America a 
few years ago when it was charged 
with undertaking a program study 
of Boy Scout camps. 

After considerable experimenting 
an “Activity Observation Record” 
was developed and tested on vari- 
ous camp activities in 38 different 
camps involved in the total project. 

The device is simple and could 
be copied, with slight variations, by 
almost any camp. We see it as a 
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By Kenneth A. Wells 


Director, 


Research Service 


Boy Scouts of America 


tool to help counselors and partic- 
ularly program directors or staff su- 
pervisors evaluate activity methods, 
needs and leadership abilities. 

We would recommend that after 
sharing in the drawing of defini- 
tions, several counselors be given 
the opportunity to witness some 
camp event from beginning to end 
and to complete Activity Observa- 
tion Records as the event proceeds. 
The next step is to compare results 
and to discuss carefully differences 
in perception as related to the 
agreed definitions. If the counselors 
are experienced and careful in their 
observations and have a_ few 
chances to practice, it is likely that 
they will find their observations are 
quite similar. 

One result may be a _ keener 
awareness on the part of each about 
those factors in his area of program 
responsibility that are important to 
the best results with campers. 

If the proper rapport has been 
established, program directors and 
supervisors can use the Activity Ob- 
servation Record for the purpose of 
recording their observations of the 
activity leadership of the counselors. 
For good results, of course, obser- 
vations become the basis of dis- 
cussions with the counselor, lead- 
ing perhaps to better methods, more 
careful leadership, new settings, im- 
proved equipment, etc. It should 
not be thought of solely as a sheet 
for rating leadership. It is more 
properly a measurement, in broad 
but defined terms, of a complete 
activity under leadership in a spe- 
cific setting. 

In the camps where this was tried 
by our research observers, we re- 
corded some very important things. 
We knew some of these things but 
now we had clearer evidence of 
their importance. 

For example, we found the phy- 
sical setting for aquatic activities 


better than for any other category 
of activities. 

We found the comfort of the 
participants most seriously neglec- 
ted in campfire settings. 

We found the teaching methods 
much better in aquatic than in any 
other scoutcraft skills. 

We found that as the rating of 
the needed equipment for certain 
activities declined from “Good to 
Fair” to “Poor,” the percent of the 
activities where the group interest 
was “enthusiastic” declined from 
37% to 24% to 5%. The reverse 
was also true. The percent of the 
activities where campers showed 
“considerable lack” or “extreme 
lack” of interest increased from 0% 
to 11% to 25% as the condition 
of the equipment declined. 

. The comfort of the participants 
was also directly related to the de- 
gree of their interest. Comfort does 
not mean overstuffed chairs but it 
does mean reasonable care and at- 
tention for the campers’ comfort 
for each particular type of activity. 

The percent of activities where 
“extreme” or “considerable” enjoy- 
ment was shown by the campers 
declined from 89% to 12% as the 
teaching method moved from a 
“motivating experience” to a ““ques- 
tion and answer” or “lecture meth- 
od.”’ 

The percent of activities where 
there was “little” or “no” enjoy- 
ment recorded increased frem 5% 
to 40% when the instructions given 
ranged from “very clear” through 
“cloudy” to “complex or unclear.” 

Probably the most keen observer 
needs no such instrument as the 
Activity Observation Record, but 
here is a device which, with some 
practice can become a useful tool 
in a camp to help sharpen percep- 
tions and perhaps to discover why 
“boondoggling” isn’t popular this 
year. 
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Activity Observation Record 
Kind of Activity 
How many staff members were giving leadership to this 
activity? 
Approximately how many campers were participating? 


Rate the activity in accordance with the following 

standards: 

|. PHYSICAL SETTING 
Good: The location for the activity is good or 
excellent; the area lends itself very well to the 
activity. 
Fair: The location is satisfactory; it could be 
better, but this is O. K., perhaps the best set- 
ting obtainable. 
Poor: The location is poor; it does not add to 
the activity; it may detract from it, perhaps a 
better location could be found. 

2. CONDITION OF EQUIPMENT 
Good: The necessary equipment is plentiful; it 
is in good and usable condition; there is evi- 
dence of care and selection. 
Fair: The equipment will do; it is not plentiful; 
it is in fair condition indicating some lack of 
care. 
Poor: The equipment is not sufficient or is in 
such condition that it sharply limits the activity. 

3. AMOUNT OF LEADERSHIP 
Good: There is enough leadership participating 
to operate the activity and give individual help 
when and if needed. 
Fair: There is enough leadership present to 
keep the activity running but not enough to give 
personal help or coaching if needed. 
Poor: There is. not enough leadership to enable 
campers to enjoy or learn from the activity. 

4. COMFORT OF PARTICIPANTS 
Good: Campers are comfortable. Attention has 
been given to their needs for shade or protec- 
tion from the weather. They can hear or see 
clearly what is going on. 
Fair: Campers are reasonably comfortable. 
They can hear or see what is going on for the 
most part. 
Poor: Campers are uncomfortable, looking into 
the sun, located in a windy or noisy spot. They 
cannot all hear or see what is going on. 

5. LEADERSHIP METHOD 
Demanding: Leadership method is dictatorial 
and arbitrary and takes the form of commands 
even though the nature of the activity does not 
require it (games, etc., excepted. ) 
Compliance expected: Leadership is not dicta- 
torial or coercive but may demand compliance 
in matters considered important. Optional sug- 
gestions may be used occasionally to obtain 
compliance. 
Cooperation sought: Leadership makes a defi- 
nite attempt to avoid compulsion and seeks vol- 
untary participation. Optional suggestions are 
frequently made. 

6. TEACHING METHOD 
Motivating: Leader puts campers “on their 
own” after a few preliminary suggestions. Coach 
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and pupil methods and games used when ap- 
propriate. The leader’s participation is at a max- 
imum in the beginning and diminishes as the 
activity progresses. 

Practice with coaching: Leader demonstrates or 
stages demonstration followed by specific and 
detailed coaching of participants. Games are 
seldom used. 

Step-by-step: Leader gives step-by-step direc- 
tions in an activity or project. He may make 
almost no attempt at motivating. He is more 
concerned with his teaching pattern than with 
the learning results. 

Lecture: Leader makes a speech—gives little 
Or no demonstration and does not encourage 
“trying it out.” 





7. INSTRUCTIONS 


Very clear: Instructions are specific, simply 
phrased. Children obviously understand state- 
ments. 

Cloudy: Leader’s instructions are sometimes 
clear and sometimes vague. Campers do not 
always understand him and occasionally they 
are confused. 

Complex or unclear: Instructions are inaccur- 
ate, fuzzy, completely worded and lack speci- 
ficity. Campers are confused or bewildered. 


S. GROUP INTEREST 


Extreme lack of interest: Group practically ig- 
nores activity, engages in horseplay, and may 
wander away or call for “quits.” 

Average interest: Relaxed attention, watch 
leader, participate willingly, no prominent signs 
of disinterest, no particular enthusiasm. 
Enthusiastic interest: Group enters into activity 
with energy and spirit, all out participation, en- 
grossed interest. 


Q ENJOYMENT 


1Q. 


A 


~~ 


Extreme enjoyment: The activity provides very 
keen pleasure for the members. They display 
real zest, and enjoyment continues to the end. 
[here is a desire to keep it going. 

Enjoyment: The activity is pleasurable but rel- 
ish for it is rather low. Campers could be di- 
verted to some more interesting activity. 

No enjoyment: The group finds no pleasure or 
joy in the activity. Campers are diverted by the 
slightest interruption. They wait impatiently for 
the end. 


‘TIVITY INTEGRATION 


Natural experience: The meeting of require- 
ments is done in a natural setting. For example, 
Campcraft requirements, such as fire-building, 
etc., are done as part of a trip. 
Make-believe: The meeting of requirements is 
done in a place and in a sequence which sim- 
ulates reality. For example, the meeting of or 
preparation for Campcraft requirements, altho 
following a logical sequence, takes place under 
relatively artificial conditions such as in an 
activity area. 
Piece-meal: The meeting of requirements is 
done in a series of isolated and unrelated ex- 
periences. 
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ACA Receives Grant 














GRANT of $33,640 has been 
A given the American Camping 
Association by the W. K. Kellogg 
Foundation, of Battle Creek, Mich., 
it was announced at ACA’s national 
convention in Detroit. Stanley 
Michaels, Chairman of the Assoc- 
iation’s national Standards Commit- 
tee, made the announcement. The 
funds have been given for the pur- 
pose of assisting ACA in carrying 
on its program for implementing 
standards for camps of all types. 
“The Kellogg Foundation’s con- 
sistent interest in the welfare of 
children at camps is most gratify- 
ing,” said Theodore Cavins, Pres- 
ident of ACA, in commenting on 
the grant. “In 1940 a grant from 
Kellogg started us on the develop- 
ment of standards for camps. Since 
then, the continuing of the program 
has been our constant concern. 
Children will be safer in camps all 
over the nation because of the work 
made possible by these grants.” 


Added Personnel Planned 

“This grant will enable us to add 
a professional Standards Secretary 
to our staff and permit him to work 
closely with the Standards Commit- 
tees in each of our 43 ACA Sec- 
tions in the program of visiting 
camps,” Hugh Ransom, Executive 
Director of the Association, com- 
mented. “While the grant is for a 
three-year period, we expect this to 
become a permanent program as 
more and more camps seek this 
help and certification.” 

Awarding of the Kellogg Foun- 
dation funds at this time is partic- 
ularly significant, Mr. Michaels 
pointed out. “At the same conven- 
tion at which this grant was an- 
nounced, the ACA Council of Del- 
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further standards work 


egates also approved standards for 
Day Camps. Hence, the Kellogg 
funds will be available to us in our 
work with both resident and day 
camps. These added _ resources 
should materially assist us in help- 
ing all camps to become aware of, 
interested in, and able to comply 
with ACA’s basic standards. 

“The real importance of camp 
standards is that they further our 
aim to provide better camping for 
more children. In addition to en- 
abling us to work more effectively 
directly with camps, use of the 
funds granted by the Kellogg Foun- 
dation will inevitably also result in 
greater parent recognition of the 
value of camp standards to them 
and their children. 

A corollary advantage will be the 
strengthening of ACA itself and in- 
creased recognition of the Associa- 
tion’s stature. This, in turn, will 
have continuing and growing impor- 
tance to all camping programs and 
all persons concerned with camp- 
ing, whether they be professionals, 
rank-and-file leaders, parents, or 
campers.” 


1,900 Camps Visited 

Reports on standards activity 
have been received by ACA from 
39 of its 43 Sections, Mr. Michaels 
pointed out, and 99% of all ACA 
Camp Members are located in these 
Sections. Approximately 1,900 
camps have been visited by Stand- 
ards Committee personnel during 
the last three years; some 550 
Camp Members remain to be visited 
at this time. Last summer alone, 
648 ACA local Standards Commit- 
tee members volunteered their time 
for standards inspection visits. 

“It is easy to say we have visited 


over 1,900 camps,” Mr. Michaels 
continued, “but I know you will 
realize it was not easy to do, We 
have moved forward steadily in a 
program that has been educational, 
professional and, we hope, in every 
way helpful to ACA, its members, 
and the parents and children who 
are part of the camping movement. 

“The Kellogg Foundation has for 
many years been one of the strong- 
est supporters of school camping. 
In 1940 it helped support the ACA 
workshop which produced the pub- 
lication ‘Marks of Good Camping.’ 
It can truly be said that this work- 
shop developed the first statement 
of desirable standards for camp op- 
eration. We have come a long way 
since then, and the present Kellogg 
grant will enable us to go still fur- 
ther forward.” 

The new grant will cover employ- 
ment of a professional Standards 
Secretary and of an office secretary 
for him. It will also provide funds 
for travel and will take care of costs 
of necessary equipment, supplies, 
printing and promotion. 


Three Year Program 

The total of $33,640 will be paid 
to ACA over a three-year period. 
$13,200 will be provided for the 
first year, $10,880 for the second 
year, and $9,560 for the third year. 
It is expected that in the second 
and third years ACA will budget 
from its own funds for the stand- 
ards program $1,500 and $3,000, 
respectively, and that thereafter the 
project will be supported by Assoc- 
lation monies. 

In accepting the Kellogg grant, 
ACA 1s obligated to report annual- 
ly on progress during the past year 
and projected plans and budgets for 
the next year. At the close of each 
fiscal year a report is to be sub- 
mitted to the Foundation describing 
activities and developments that 
have occurred. 

“The plans which you have made 
for the implementation of your vis- 
itation program . . . seem significant 
and important to us,” wrote Maur- 
ice F. Seay, Director of the Foun- 
dation’s Division of Education, in 
confirming the grant to ACA. “We 
are indeed glad to participate with 
you in this new phase of your at- 
tempt to secure acceptance by 
American camps of your Camp 
Standards.” 
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Or greater scope 


OR the past three years the Uni- 
F versity of Illinois Extension 
Service in Agriculture and Home 
Economics has sponsored a Family 
Camp. The project was organized 
as a pilot study in order to set up 
clear cut objectives, to secure the 
guidance and counsel of the camp 
families, and to get information re- 
garding the requirements for per- 
sonnel, equipment and other facilli- 
ties. Testimonials of the campers in- 
dicate the value and success of the 
project. 

“We're sold on Family Camp,” 
said one set of parents. “These 
three days have given us a much 
better understanding of our two 
children and, what’s more, we've 
learned considerable about our- 
selves. This is one of the most 
worthwhile projects we've experi- 
enced. We wish more families could 
have this experience.” 

The opinion of another couple 
was that Family Camp was an “ex- 
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perienced vacation, not a bought 
one, and it’s a vacation we can af- 
ford. We’ve had a wonderful time 
and it’s an experience that this fam- 
ily will never forget.” 


Purposes of Family Camp 

“Objectives for Family Camp 
are three,” said E. H. (Duke) Re- 
gnier, extension recreationist, Uni- 
versity of Illinois, who is responsi- 
ble for starting the project. “We 
want the family to learn to play to- 
gether as a family, to learn through 
observing other families, and to 
have a worthwhile recreation exper- 
lence.” 

“We operated on the theory that 
if you plan a program that is basic- 
ally sound, get folks acquainted and 
start activities, you'll have leader- 
ship. We were not disappointed.” 

Flag raising and lowering marked 
the day’s beginning and end. Speci- 
fic families were assigned to each 
day’s program. “Even Song” was a 





Try 
Family 
Camp 


By Jessie E. Heathman 


Assistant Extension Editor 


University of Illinois 


21 








OSBORN OFFERS A COMPLETE 
LINE OF HANDICRAFT PROJECTS 
AND SUPPLIES FOR CAMPERS 
OF ALL AGES! 


deer SN 
, } - 
OSBORN |; 


LEATHER FINDINGS 
| LEATHERCRAFT GENUINE LEATHER (BULK) 
)) PROJECTS 
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WOODENWARE PROJECTS 
BASKETRY SUPPLIES 
BEADCRAFT PROJECTS 
COPPER-ENAMELING KITS 
METALCRAFT PROJECTS 
INSTRUCTION BOOKS 

@® WEAVING LOOMS 


There are hundreds of simple inexpensive proj- 

ects and allied materials described and illustrated 

in our New Leathercraft Catalog No. 22... get 
. your copy today. 







WRITE 
TODAY —Y 


FOR 
COMPLETE (G's C 
INFORMATION \# \ 4 


WZ supply company, inc. 


OSBORN BROS. 





DEPT. B, JOLIET, ILLINOIS 








2306 E. WASHINGTON STREET 








your waterfront! 
vth “STANDARD 


the Worlds SAFEST PIER 


SAFE _ non-skid deck. Cooler than wood. Easily conventional old-fashioned piers 
aligned for irregular lake or river bottoms. Rolled 


edges and many other safety features BEAUTIFUL ee 


will give you that extra- added touch of beauty, 
DURABLE imu. Rust resistant Sturdy, Re a ea 
steady and strong. 
h sketch NM gladly send rec- 
VERSATILE Sectional construction to meet your Send us 8 rough shete “er y 
individual needs. You can set it up or take tt down 


with a minimum of effort in far less time than 


ommendations, prices and literature 
no obligation, of course! 


naw STREP. PRODUCTS MANUFACTURING CO 


9-11 Bennett Road 
Englewood, New Jersey 


2836 South 16th Street 
Milwaukee 15, Wisconsin 
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family responsibility, too. During 
the forenoon, mother and dad 
teams took over the Nursery School 
while other parents attended dis- 
cussion groups on family relations 
problems, family library planning, 
and family recreation. 
Kindergarten prospects enjoyed 
storybook time which was closely 
correlated with nature lore. Seven to 
1Q-year-olds were interested in 
leather tooling, the making of ena- 
meled jewelry, and wood carving. 
An hour “in cabin” for complete 
rest and relaxation came immedi- 
ately after lunch. “Family choice” 
time followed with each family se- 
lecting an activity in which every 
member had a _ special interest. 
Swimming, boating, hiking, archery, 
badminton gave good variety. 
Camp ended officially at noon on 
Saturday. The quality of leadership 
and resourcefulness of the campers 
was apparent when more than half 
of them voted to stay another day, 
and knowing full well that they 
would be “on their own” so far as 
meal preparation and general camp 
operation was concerned. 


Spontaneous Leadership 

Mothers and dads went into a 
planning huddle. A “cook out” at 
the barbecue pit was scheduled to 
take care of the evening meal and 
jobs were assigned in short order. 

Supper time found the dads pre- 
paring the food, each for his own, 
wrapping meat and vegetables in 
aluminum foil for the cooking. 
Mothers and the young fry returned 
from a quickly arranged Treasure 
Hunt to find the meal ready to 
serve and adequate to take care of 
all appetites. 

As evening shadows lengthened, 
families ad’ourned to the lodge and 
a comfortable fireside. Soon there 
was bedtime talk and some one 
ventured, “Let’s have a candle light- 
ing ceremony; we have an idea.” 

In short order two adults and 
four children were in front of the 
fireplace, candles in hand, spelling 
out the word family. F is_ for 
father; A is for affection; M 1s for 
mother; I is for inspiration; L 1s 
for love and laughter and living; 
and Y is for youth without which 
there could be no community, no 
nation, no world. 

More candles appeared as if by 
magic, and soon family groups, each 
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Educators Mutual ANNOUNCES 


SOMETHING Zeus IN CAMPERS’ INSURANCE 


/ DREAD DISEASES | 
COVERED TO $2,000 


Ylow ... NOT JUST POLIO ... BUT ALSO TETANUS, 
CEREBROSPINAL MENINGITIS, DIPHTHERIA, SMALLPOX, 
SCARLET FEVER AND TULAREMIA ARE COVERED 


i A Mi, A i i Ml i i i Ml i i i i i i i i i i i i i ee! i 


PPPP PP PIPPI IIIPIIIIIIIVIIIS wow This broadened coverage is aimed at protecting both the camper 
and camp operator against the staggering cost of these ofttimes 
lengthy, always serious diseases. Although improving methods of 
diagnosis and ‘wonder drugs” are lessening their frequency, it 
takes only one to cut deeply into a camp or family budget. The 
temptation to assess the camper’s family for medical costs, with 
ensuing strained parent-camp relations, is eliminated. Now... if 
one of these savage dread diseases strikes down a youngster—or 
staff member—the director will be able to arrange for the best 
possible medical care . . . with no worry about who will pay the 
bills. 
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. -_, -_, -/, -, —, /_, — 


ABOUT DREAD DISEASES 


Your physician will tell you that immuni- 
zation against dread diseases is not always 
foolproof. If outdated vaccines are used 
(a remote possibility) there is no protec- 
tion. Then too, if vaccines fail to “take’’ 
. or a series of shots is incompleted .. . 
or the effectiveness of an injection made 
in infancy wears off in later life a person 
unknowingly may be vulnerable. 








For particulars, mail the coupon to 


EDWARD A. KENNEY 
14 S$. Wycombe Ave., Lansdowne, Pa. 


Tetanus, contrary to widespread public 
opinion, comes from far more than step- 
ping on a rusty nail. It can come from any 
form of dirty foreign body which enters 
the system through an open cut—even 
from the soil we walk on. Particularly 
infectious is soil contaminated by animal 
or human excreta. For protection, booster 
shots should be given every 3 years. 


Manager, Special Risk Division 


Representing 


MUTUAL INSURANCE COMPANY 


| | LANCASTER, PA. 
Tularemia, better known as ‘‘Rabbit 
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Fever,’ has a mortality rate of about 5%. j 
It is contracted generally through han- F. EDWARD A. KENNEY I 
dling the infected internal organs or body i tee 
fluid of wild rabbits. Bites of a tick or H FOLDERS FOR 14 S. Wycombe Ave., Lansdowne, Pa. . 
blood-sucking fly, or eating partially ' COUNSELORS Please send me, with no obligation, details of i 
cooked (infected) rabbit may also be re- about handlin your new DREAD DISEASE coverage; also Child § 
sponsible. Note: instruct your campers to wer ety — Pupchalnnn Seldue Ses dinianies: 
beware of wild rabbits which appear slow  catayypa Tota 6 . i 
and sluggish. Far from being tame, they G shy ones, ere i 
may be suffering from tularemia. There is i a aT a NAME , 
no known advance immunization. Sty « eit eahele STREET _ 
' gist. Write for copies } 
, today—no obligation. CITY & STATE___ id 4 
Nl a lt tt tal ge el tN etl AN i> aaabanen ana aaaben ansehen eee 
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A LIFE-TIME CANOE TRAILER 


.. (4-6 OR 8 CANOE MODELS 






m 'Sturdy chassis of welded 
steel tubing with wire 
trailer box for duffle. Cush- 
ilioned steel cross arms 







=e quickly removable. Comes 





equipped with tie down 







rings, complete ball tow- 
ing hitch, aircraft shock 
cord boat lashings, steel 
fenders, 6:00 x 16” tires. 
Guaranteed. 















As Demonstrated at ACA National Convention 
in Detroit 







ORDER NOW for delivery before 1956 season 





© Shipments from Fort Wayne, Ind. or Jacksonville, Fla. 


ALCRAFT COMPANY 


Box 394 Cadillac, Michigan 
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$3 10” Fy 


Model 1222 


{Complete Beater, Whip & Bowl] 


@ 22 qt. capacity 

© Automatically Timed 

@ Change speeds without 
stopping 

® Compare load capacity. Mix 
24 Ib. pizza or bread dough 


























































— whip potatoes, cream efc. Price Slightly Higher in West 
UNIVEX MIXER STANDS AND ATTACHMENTS | 
—— Cabinet Meat & Food 
a Mixer Stand ir Chopper 
a $46.00 
o Vegetable 
Slicer 
| $85.00 
| | Knife & Tool 
| $35.00-A240 | $50.00-E240 Sharpener 
| fopen type) {cabinet type) $65.00 












| UNIVERSAL INDUSTRIES 


| 372 MYSTIC AVE., SOMERVILLE 45, MASS. 















member lighting his candle from the 
“family” candles, were on the way 
to the cabins. Back through the 
night came echoes of “Each camp- 
fire lights anew the flame of friend- 
ship true; the days we've had in 
knowing you will last the whole 
night through.” 

Once the children were asleep, 
mothers and dads returned to the 
lodge to evaluate, to plan and to 
“just visit.” During a lull in the 
discussion someone said, “Let's 
have church in the morning.” Came 
the answer, “Fine, but can we do 
it?” A quick count revealed seven 
Sunday school teachers and a grad- 
uate of a school of divinity. 

Call to worship Sunday morning 
found classes organized, a sermon- 
ette prepared, and every camper a 
self-appointed member of the choir. 
The pennies and nickels and dimes 
from the offering were assigned to 
the Christian Rural Overseas Pro- 
ject. 

How does Family Camp measure 
up? Why is it counted important? 
It is easy to evaluate it in terms of 
learning to swim, in developing skill 
in a craft or a game. But it is the 
intangibles, those values far out on 
the fringe of things, that are difficult 
to measure. Such comments as, “I 
wish I knew how to tell my neigh- 
bors how much fun a family can 
have together,” or “I can see that 
my child has lost a lot of fear of 
other children since we've been 
here,” or “This is the first vacation 
we've had since we were married. 
We're beginning to realize what 
we ve missed,” or “I know a lot 
more about my family now than 
when I came,” are more far reach- 
ing than anyone can predict. 





Editor's Note: It was our priv- 
ilege this past summer to be a part 
of a “Family Camp,” conducted not 
as a separate enterprise, but at the 
conclusion of a regular youth camp- 
ing period. The success of the ven- 
ture, both in offering learning and 
joy to those attending the camp, 
and in enabling the facilities of the 
camp to be used over a longer per- 
iod of time, has led us to urge 
camp directors to consider ‘Family 
Camp” as an adjunct to their sum- 
mer’s program. 

It is hoped the Family Camp 
described here will help directors 
set up such projects—J. M. K. 
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Kellogg’s Individuals! The way to 
keep your campers happy at breakfast is to give ’em 
what they get at home—Kellogg’s cereals! (More 
moms buy Kellogg’s than any other brand.) And now 
with 12 delicious cereals in cost-control individuals, 
isi Whitiniete Raabe wiitibanibiaan you not only get variety—but know to the fraction of 


high-protein food. More high-quality a penny what each serving costs. 
protein than any other leading cereal— 
hot or cold—twice as much as the aver- 


welt ea amp br cr MAIL THIS COUPON 


for more information and ordering instructions 
Kellogg's exclusive KEL-BOWL-PAK ("the 
package is the bowl!"’)is available in all 
Kellogg's individuals except All-Bran and 
Shredded Wheat. Saves time—and 
there are no bowls to wash! Just your 
dish for camping out too! 
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Kellogg Company, 
Summer Camp Dept., Box 300, 
Battle Creek, Michigan 


Please send me free samples of the high-protein food, Special K 
Ee OP eT a a Oe ee inidieiibideipadaae 


Winter address eR ee he Sed 








Camp iiihasnnhied ni 








Location nara AT es 








INDIVIDUALS 


Kellogg's Corn Flakes, Special K, Rice Krispies, Pep, 
Sugar Pops, Sugar Frosted Flakes, Sugar Smacks, Shredded Wheat, 
Raisin Bran, 40% Bran Flakes, All-Bran, Corn Soya 


Best day of week to contact____ aes Wine es 





[-] Please have your representative call. 
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the end 


Coffee Creek Ranch 


Your Campers (AY Go Camping ; 


HAT’S ALL this nonsense 
\X, about going camping? Na- 
ture is fine, but let's not make a 
fetish of it. Can’t have our boys 
trotting off over the mountains 
every day in the week. No, I’m 
afraid we'd best confine the pro- 
gram to cabin cook-outs. Or load 
up the truck and spend a night or 
two on the national forest camp- 
eround, just for the experience. But 
no need to go to extremes with 
pack-on-your-back, hitting-the-trail 
sort of thing. A bit too rugged for 
our type of boy, I’m afraid.” 
You said a mouthful, sir. Now 
let’s start at the beginning. Real 
camping, first of all, doesn’t have 
to be rugged. Where streams are 
frequent, short daily hikes from 
one overnight stop to another are 
easily laid out. Take your time. 
Never make a track meet of it. The 
pace of the gang is the pace of the 
slowest boy in the group. The kids 
will understand why this has to be, 
if you have the right counselor in 
charge. 
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Keep your groups small; that’s 
one of the prime rules to providing 
a meaningful camping experience 
for youngsters. Be properly equip- 
ped, too, and there’s nothing rug- 
ged about trail camping. 

“Well, that’s just it. The equip- 
ment. I’ve seen many a party heav- 
ing its way over mountain trail and 
portage. I can't see loading kids 
down with all the baggage needed 
for two or three nights out. It’s 
not worth it, to the kids or to the 
camp.” 


Proper Equipment 


You don’t need to be a pack- 
horse. Most camps over-equip for 
the trail. In trying to have com- 
fortable camp-sites, they have two- 
ton packs. But camping skill pro- 
vides comforts that no equipment 
can offer. Let’s look at some of the 
things you don’t need. In most 
cases, they are equipment which 
could be useful only where good 
outdoorsmanship is lacking. 


Fuel lanterns and stoves: This is 
strictly pack-horse stuff, unthinka- 
ble in back-packing by humans. A 
wood fire can turn out just as tasty 
a meal as the stove. Open-fire 
cooking is a bit of a skill, but chil- 
dren master it quickly. 

Air mattresses. Learning to make 
a comfortable ground bed is a sat- 
isfying and practical camping skill. 
Mattresses, even plastic ones, are 
heavy. 

The big axe. I'm including that 
old favorite, the Hudson’s Bay. One 
hand ax, or “Scout Ax” is adequate 
in any hardwood or conifer forest, 
for a party of eight. Cooking wood 
should be picked. If it’s too big to 
break by hand, it’s too big for the 
cooking fire. Use an ax only for 
splitting to get dry wood in wet 
weather, or for cutting tent supports 
and pegs. Under proper instruction, 
a hand ax is also a tool for pound- 
ing tent pegs. 

Hunting Knives. Leave ’em at 
home. A common pocket knife will 
do all camp cutting jobs. 
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is character and social adjustment 


By George Thompson 


Canned food. \t’s full of water. 
You'll need to plan your route so 
that overnight spots will be at 
streams or springs. (Topographical 
maps and the advice of your local 
forest ranger will help. Rangers will 
be glad to advise as to whether 
you ll need to bring water purifica- 
tion tablets along, too. ) 

Take dry foodstuffs—fruits, peas, 
beans, rice, powdered potatoes, 
powdered skim milk, instant pud- 
dings. There are wide varieties of 
powdered, dried and condensed 
foods especially prepared for trips. 
Some meats, of course, will have to 
be carried in cans. 


Make Your Own Tent 


“All right, so we can cut down 
welght here and there. I can see 
how it might all add up item by 
item to quite a reduction in pounds. 
But what about tents. A tent is 
heavy, no matter how you fold it.” 

A canvas or duck tent is heavy. 
But there are other materials that 
are much lighter. I have a two-boy 
tent which weighs about three 
pounds. 

“That's all very nice, But a camp 
can't afford nylon or parachute-silk 
tentage.” 

My tent cost about four dollars. 
It’s made of vinyl sheet, which is 
sold retail at department stores for 
30 to 40 cents a yard. 

“I’ve seen the stuff. It’s light, all 
right. But I'd think a stiff wind 
would tear it to ribbons.” 

It sure looks that way. But I 
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built a tent from plastic and have 
used it over 50 nights of camping 
in all kinds of weather. It’s had two 
small patches, about the size of your 
thumbnail. 

Of course, I don’t depend on the 
plastic alone for strength. All lines 
of stress in the tent have been care- 
fully laid out and re-inforced with 
ordinary cotton twill tape, % inch 
wide. 

“Did you sew the tapes in place?”’ 

You can, but I glued them on. 
The plastic seams were glued to- 
gether, too. In fact, there isn’t a 
stitch anywhere. 

“Does the glue hold?” 

Yes, as long as it is the kind re- 
commended for bonding vinyl work, 
and is flexible and waterproof. 

“Sounds like a_ possible crafts 
project.” 

Sure. Integration of Arts and 
Crafts with the Trips program. And 





you can make packs too, Use a 
heavier or fabric-backed plastic, 
and upholsterer’s webbing for shoul- 
der straps. 

“Well, I can see how packs or 
pack frames might be craft projects. 
And maybe that tent idea of yours 
would fit into the shop, too. But 
sleeping bags, and camp cooking 
gear... there are a couple of ex- 
pensive items.” 

Not true. My sleeping bag cost 
me about $1.50. I bought some 
awning material, glued it up into a 
long sack, glued a zipper in place, 
and re-inforced the corners with 
small rivets. I fold a couple of wool 





blankets and a sheet, pin them with 
blanket pins, and slip them into the 
sack. On hot nights I use one blank- 
et, on chilly nights, two. 


Cooking Gear 

“What about the cooking gear, 
then?” 

Use large tin cans number 
tens and potato-chip cans. If you 
must have bales, make them from 
coat hangers. I prefer to handle 
cooking pots with heavy boiler 
tender’s gloves and forget the hang- 
ers, using a trench-style or “Trap- 
per’s Fire.” The elaborate cranes 
made from native materials are less 
practical by a long shot, though 
they look more “campy.” 

Cans are light, cheap and serv- 
iceable. Clean them carefully with 
a plastic scouring pad, never steel 
wool or sand, and they'll last a long 
trip without rusting. Throw them 
away when they get too battered. 
Your own camp dining hall will 
stock you with more than the camp 
program can consume. 


Try New Ideas 
There are hundreds of new de- 
velopments in science and industry, 
new methods, new products, just 
waiting to be applied to camping. 
Take processed foods, for instance 


“Yes, take food. Kids remember 
the food at camp. Standards have to 
be maintained. It’s simply a matter 
of good public relations. Most out- 
door meals I’ve had were fun, I 
agree, but as a steady diet—hotdogs 
and baked beans — I don’t know.” 

I’ve never had hotdogs on a 
camping trip. Dried beef, for ex- 
ample, is much better for carrying. 
So is salt pork, salami, canned ham- 
burger, bacon, and half a dozen 
other things. As for beans, they’ve 
been overworked. Peas, corn, string 
beans, mixed vegetables, are easily 
obtained in dry form and set better 
with kid’s appetites. No camping 
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“BUILD IT YOURSELF” | 


ae “a . wee adie. , Pe aa Me + 
—e | oe wig te 


ADJUSTABLE STEEL LANDING PIERS 


DIVING BOARDS 
* 
LADDERS 
. 


WATERFRONT 
ACCESSORIES 


IRON WORKERS 


HUSSEY 


569 Railroad Avenue 


IMPROVE 
YOUR WATERFRONT 


Install a sturdy, stable, Hussey steel sup- 
ported Sectional Landing Pier that is built 
to “take it.” Strong enough to support a 
diving board. Easy to install, easy to take 
out, easy to store. ADJUSTABLE IN SEC- 
ONDS FROM THE DECK. Available in 12 
ft. sections in 4 or 6 ft. widths. Can be 
arranged to meet your waterfront needs 
for both length and shape. Suitable for 
either fresh or salt water. Build it your- 
self and save up to 50%. Details and 
prices on request. 


Also check on Hussey “camp tested” 
swimming floats, rafts, diving boards and 
other waterfront accessories. 


WRITE FOR FREE CATALOG 


SINCE 1835 


v/ 
MFG. CO., INC. 


North Berwick, Maine 

















ROCHESTER 6, N.Y. 


Co. Inc. 


COBOURG, ONT., CANADA 











trip is complete, of course, without 
biscuits baked in foil, served drip- 
ping with oleo. Or a couple of pies, 
preferably of fresh picked blueber- 
ries or raspberries. Baked apples 
are good, too, in foil. 

“Wait a minute. How are you go- 
ing to bake a pie?” 

Take along a few boxes of pie 
crust mix. And dried apples for 
filling in case the birds have beaten 
you to the berries. Roll the crust 
with a tin can. If you like, bake in 
a reflector oven. I usually build a 
radiant oven, for infra-red baking. 
It is light and easy to make. 

Take one or two of your potato- 
chip cans. Line them with alumi- 
num foil. Line the lids with foil, 
too. Get a good bed of coals in 
your Trapper’s Fire, and lay each 
can on its side over the fire, sup- 
ported off the coals by two parallel 
rows of rocks or logs, the same ar- 
rangement which supported your 
pots for cooking. Now slip into the 
mouth of each can, one pie, in a 
seven-inch pie plate, using the 
heavy gloves, of course. Rest the 
lid against the mouth of the can, 
but gently, so you can pull it off 
easily. Keep the oven hot with 
flames or coals or both. It doesn’t 
matter. The foil will send out a 
fairly even heat. 

After you've become pretty coc- 
ky over your pies, try a cake. This 
requires a cooler oven, and a more 
careful control of the fire. 

Trail food should be rendered 
with imagination. Call your camp 
chef in on the planning, if you like, 
but keep him limited to ingredients 
that are dry, light, and will keep 
without refrigeration. 

Don’t be afraid to try unusual 
dishes. Almost any Italian dish is 
composed of ideal back-packing 
foodstuffs. The Chinese foods do 
all right, too. 

Avoid the frying pan, by the 
way, if you want to save weight. 
You don’t have to serve fried eggs 
and pancakes, you know. Eggs are 
a foolish “carry” for any distance, 
and the frying pan itself is hardly 
worth its weight. 


Breakfast on The Trail 
Give the kids ample fried break- 
fasts in the dining hall, and they'll 
be happy with cooked cereal on 
the trail. Serve also cocoa (made 
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with powdered skim milk, not just 
water) and stewed fruit. 

Want a sure-fire breakfast hit for 
overnights? Make up some oatmeal 
or other hot cereal, a bit thicker 
than the directions call for. Serve 
it piping with an oozing patty of 
oleomargarine. Let the kids gener- 
ously plop onto it brown sugar and 
cooked raisins or try maple syrup 
for a change. This, my friend, will 
rival hotcakes. 

For breakfast variety, bake some 
cinnamon rolls, with plenty of rais- 
ins, the night before. Warm the 
rolls over the breakfast fire the next 
morning. You can fry portions of 
breakfasts, like corn meal mush or 
strips of bacon, on potato-chip can 
lids. 

Importance of Leader 

‘You make it sound pretty easy. 
But you'll have to admit that it all 
requires people with a knack for it.” 

An experienced leader is essen- 
tial, of course. Everything I’ve said 
assumes that you have a good per- 
son in charge of overnight camping 
to begin with, just as you have 
other key people to head up crafts, 
athletics, nature study, dramatics, 
and so forth. 

“I’m still not convinced _ that 
camping out will help our camp 
toward its goals, however. That’s 
what we have to always keep in 
mind—the skills, the program, are 
just tools, means to an end. The 
end is character and social adjust- 
ment, How is camping to fit into 
this?” 

A well-oiled team of infielders no 
doubt gives you great joy. There’s 
certainly social adjustment at work 
there, at least to the social environ- 
ment of the ballfield. Chiseling at 
a totem-pole probably has the same 
value, on a more aesthetic level. 
But have you ever seen kids ask to 
stir the stew, so they could serve 
it to the others, so they could eat 
last? Did you ever see a kid teach 
another how to select the proper 
wood for a cooking fire? Did you 
ever sit off in the corner while two 
second-season campers led the plan- 
ning of the first trip for a group of 
neophytes, showed them how to 
pack their gear, what to bring, and 
drew up a menu? 

“No, I never did.” 

Do you think you ever will? 

“I'd sure like to try!” 
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CAMPING 


A Guide to 
Outdoor Safety and Comfort 
Arthur H. DesGrey 


SHOWS HOW living outdoors 
can be made comfortable, zestful. 
reasonably free from hazard—with 
minimum effort and expense. Cov- 


Games the World Around 


Sarah Ethridge Hunt; Ethel Cain 
OVER FOUR HUNDRED folk 


Zames, contests, relays, and stunts 
for children 6 to 16, arranged ac- 
| cording to country and pattern of 
| play. Each game classified as to 
age level, type, playing area, etc. 
39 ills., 269 pp., Rev. Ed. $4 


SIXTY-EIGHT Indian dances for 
audience entertainment and coun- 
cil-ring programs. Presents the 
| stories behind each dance, proper- 





The Rhythm of the Redman 
Julia M. Buttree 
AN AUTHENTIC COLLECTION 


| of North American Indian songs, 
| dances, ceremonies, lore, and art. 
Describes 43 dances, includes de- 
tailed descriptions of 10 ceremon- 


ies, with history, chants. songs. 
and music. 7] musical scores, songs. 
99 ills., 280 pp. $5 


GUIDE to creative 
directors of 

groups for 
How to 


WORKABLE 
drama practices for 
summer camp drama 
childen eight to eighteen 








Selected RONALD Books... - 


ers camp site selection, Camp man- 
agement, fuel, camp cookery, storm 
ACTIVITICS, 


protection, recreational 


first aid, etc. 53 alls., 171 pp $3 


Square Dances of Today 
How to Teach and Call Them 
Richard Kraus 
26 PATTER SQUARES, 15 
ing squares, and 14 singing play 
parties, couple dances, and mixers. 
Includes suitable dances for all age 
£roups. $s] must al scores 6% ‘“ hy 
10°". 52 alls., 130 pp. $3.25 


sing- 


Dances and Stories of the American Indian 
Bernard S. 


Mason 


ties and costuming, and the basi 
steps and body movements. 3 musi 
cal scores. 7" x 10". 140 ills., 269 pp. 

$5 


The Complete Picnic Book 
John E. Shallcross 
CONTAINS OVER 


learn picnic games and contests for 
both sexes and all age groups 
Active games for children, vigor- 
ous games for men, less boisterous 
games for women, etc. All games 
require a minimum of equipment. 
33 alls., 123 Pp. $3 


5 


200 €asv-to- 


Creative Play Acting 
Isabel B. Burger 


bring out the best abilities of each 
child, guide the children in cCast- 
ing, costuming, putting on the 
finished play, etc. JS alls., 199 pp. 


$4.25 


























| BROWNLEE 


Sectional 


ie 
. 
LOG CAMP BUILDINGS 
Easy to Erect, 
Saving Labor Cost 





Shipped in sections, with 
doors and windows installed; 
easy to erect. White cedar 


3502 GUARDIAN BLDG. 


UNIVERSAL HOMES, INC. 





logs, pre-treated. Impervious to moisture. Termite resistant. Factory caulked . 
windproof. Kiln-dried splines. Send for catalog showing a typical lodge. 





DETROIT 26, MICH. 


Write for 


CATALOG 
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Building Fund Progress Report 


S OF February 17, 1956, more 

than 800 subscriptions, total- 
ing $53,002 or 88°. of our goal, 
have been received. Several of these 
subscriptions are from camps, rep- 
resenting many contributing camp- 
ers and staff personnel. This brings 
the total number of contributors to 
well over 1200. On the basis of 
ACA membership, about one mem- 
ber out of every seven has contri- 
buted to the project. 

At the national convention in De- 
troit, many who had not as yet 
subscribed indicated that they want- 
ed to do so later in the year, in- 
dividually or through their camps. 
For that reason, it was decided to 
continue the campaign. A one hun- 
dred per cent participation is de- 
sired. Won’t you help in achieving 
this objective? Every member is 
urged to make some contribution, 
however small it may have to be. 

A $5,000 special purpose contri- 


bution from James Whitcomb Riley 
Memorial Association of Indiana 
was also announced at the national 
convention in Detroit. This is over 
and above the campaign fund for 
the building and is to be used for 
library equipment, facilities and 
books after the building is com- 
pleted. It will greatly aid ACA in 
its library research and educational 
programs. Other special contribu- 
tions, it is hoped, will be forthcom- 
ing in the future. 

A review of the tabulation of 
quotas and subscriptions by Sec- 
tions will reveal that seven Sections 
have contributed more than their 
quotas as follows: 

Wisconsin 229%, St. Louis 
168%, Chicago 142%, Colorado 
122%, New York 114%, New 
England 113%, and Indiana 106%. 
New Jersey and Southeastern are 
approaching 100%. Southwest Tex- 
as, Michigan, Minnesota and sev- 


By Ray E. Bassett 
Building Project Director 


eral other Sections are well along. 
In fact, there is activity in all Sec- 
tions. 

The five leading Sections in terms 
of amount of contributions are as 
follows: 

New England 
New York 
Chicago 
Wisconsin 

St. Louis 2485.00 

The names of subscribers not 
previously published are listed in 
this issue. 

Camping people are generous 
people—generous in their love for 
children and their camping friends, 
generous with their time and ef- 
forts in behalf of worthwhile pro- 
jects, generous in their contribu- 
tions. We know that their generous 
subscriptions to the Building Fund 
will pay dividends. We thank you 
sincerely for your interest and ef- 
forts in this important project. 


$7460.60 
6910.00 
5028.00 
4324.00 


Additional Subscribers to Building Fund not included in previous issues 


(Contributions and pledges of $500 


Hannaitord Bros ( Oo 
Marian W Simpler 


Camp Androscoggin S. N 
Camp Agawak 
Mr. & Mrs. Charles C, 
Alford S 
Hazel K. Allen Paul E. 
Sol Amster Harpers’ 
sig Spring Ranch tor Boys 
(Camp Blue Sar 
Brant Lake Camp 
Clearwater Camp for 
Charles S. Desser 
Echo Camp for Girls 
Marshall Field & Co. 
Mrs. Miriam Friedman 


30 


(amp 


Girls 


Kamajl 


Gea! 


George Willams College 


Gumpert Co., 
Hammond 


Cosmopolitan Camp Dept 
Bob & Ada Hicks 
Camp Hillcroft 
Mr, & Mrs. Earl B. Humes 
Camp Jackpine 


Nathan H. 
Camp Kern 


CAMP FOUNDERS 
Dr, George Louis Meylan 


PATRON SHAREHOLDERS 


(Contributions and pledges of $500 or 


Camp Robin Hood 


LOYALTY SHAREHOLDERS 


(Contributions and pledges of $200 to 


Dorothy and Allen Cramer 


ONE HUNDRED CLUB SHAREHOLDERS 


(Contributions and pledges of $100 to $200) 


(‘amp Kiwanis 

Mrs. Bea Komisa: 

Joseph Kruger 

Inc. 
Mandel 

(Clifton Marsh 

Camp Moosilauke 


Jazaar 


Pine Log Camp 
Camp Red Wing 
Camp Robindel 


Kaufman 


or over) 


In Memory ot Emanuel 


Miss Mirian Niehaus 
North Country Camps 
North Shore Camp 

Our Lady of Sunset Point 


Taylor Statten 


Herald Tribune Fresh Air 


Kund 


amp Robinhood 

southern Calitornia—Arizona 

Methodist Cont, Camps 

P. Sprague 

amp Strongheart 

amp ‘lamakwa 

ampers of Camp Tamakwa 
Tockwogh Camps 
\laude Turner 
Vogue’s Camp Dept 
Camp Waziyatah 
Camp Wenonah tor Girls 
YMCA of Metropolitan 

( hicago 


seals 
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(amp Adelawan 
Robert Akeret 

Hugh 1). Allen 

Helen P. Anderson 
John K. Andrews 
(amp Appalachia, Ine 
(amp Arrowhead 
Dydawne Ashburn 
Camp Asquam 


\J. Brutus Baker 

\Ir. & Mrs, Stephen Baumann 

kthel Fk. Bebb 

(amp Bendito 

Ruth E. Bishop 

Mayme Blakeman 

Blue Mountain Ranch 

Bob White Camp 

on Bosco 

\Irs. Toy W. Bowen, J1 

Camp Boycrott 

Boys’ Club of McKees Rocks, 
Pa. 

Nan Bracker 

Joseph I Brawley 

Donald Bridgeman 

\nn Brinley 

YMCA Camp Brooklyn 

Mir. & Mrs. Bud Brown 

Lucile A. Bugbee 

Arthur T. Burger 

Marion G, Burns 

\lel Caines’ Boys’ Camps 

Barbara Campbell 

Klizabeth Chisholm 

\fr. H. Christensen, St 

(Church of the Brethren, 
Elgin, Illinois 

City & Country School Day 
Camp 

Barbara Close 

Camp Coler 

(Camp Collet 

Lekoy Congdon 

Norman H. Cook 

(‘amp Conrad Wetse1 

( ouncil Camp 

(amp Courage 

Gladys H. Crawtord 

Mrs. John M. Croxton, J1 

Lois AM. Cullison 

Deep Woods Camp 

Camp Deer Run 

Peter S. DeJong 

(amp Vekanawida 

Mir. W. David Dellert 

Dorothy Venton 

Theodore De ppe 

evelyn K. Dillon 

Geraldine Dishman 

Aldea Dykeman 

Kellen kasley 

ast Boston Camps 

YMCA Camp Edwards 

Mrs Albert L. Elder 

Camp El Tesoro 

\lcott Farrar Elwell 

Dorothy M. Emerson 

\Mirs. B. H. English 

Ethical Culture School Camp 

Chas. J. Everett 

Kay Faulkner 

Polly Feasey 


OTHER SUBSCRIBERS 


(Up 


Fire Bird, Inc 
Leila J 


Samuel G. Fisher 


Fisher 


Fleur De Lis Camp 
Ronald Fraser 


Sidney lreedman 
Virginia R. Gardnet 
YWCA Camp Genesee 


(amp Committee 
G.S. Camp Edey 
Girl Scouts of 

Illinois 
()swald H. Goering 
Gold Lake Ranch 
Catherine L. Gordon 
(amp Greenbrier 
W. Douglas Halsted 
Mr. & Mrs. Ralph € 
Highhelds Camp 
Mr. & Mrs. Harold H 

Hilliard, Jr. 

Odis B. Hinnant 
Holiday Trail 
Camp Holy Cross 
Louise Howarth 
Mattie Sue Howell 
Alice & William L. 

Howenstine 
(Camp I|. B. G 


Danville. 


Harris 


(amp Icaghowan 

YMCA Camp Ihduhapi 

(amp Ingawanis 

Kdgar A. Irvine 

Helen Jambeck 

Ellen H. Jervey 

Job’s Pond 

Billy Johnson 

Wilham ( 

Kenneth Jones 

Wilbur A. 

Kamp Kiamesha 

Kamp Kilmarock 

Kanakuk Kamp for Boys 

Pat, Daun, Walter, Vicki, & 
Michael Keith 

Kennolyn Camp 

Kezar Lake Camp 

Kickapoo Kamp, Inc 

Lam] 

Rk. W. Kireilis 

Knights Day Camp 

Lucy Knox 

\nita Louise Korts 

Kothe-Wells & Bauer 

Camp Kusiunic 

LaPoint 

Miriam Gay Lasher 


Johnson 


Joseph 


Kiowa 


Francis R 


James Lawrence 
(‘amp Lenore 
Marjorie Leonard 
YMCA Camp Letts 
Kdna V. Liljedahl 
Henry R, Linville 
(Campbell Loughmiuller 
Kathryn |. Lutz 

Dr. Mary L. Lyons 
Mr. & Mrs 
Larry McLean 

Paul R. McNiel 
Katherine Magee 

\ir. & Mrs. R. A. Mason 
Cliff Maxwell 


Camping Magazine, March, 1956 


Ralph MckKuinzie 


o $100) 


William H. Maxwell 

Rk. Edgar May 

Lloyd Messersmith 

Katherine Miller 

(‘amp Minisink 

James W, Moore 

eleanor R. Morrison 
\lice M. Morrow 

Camp Matollionequay 

Mrs. Frank Murray 

Camp Mystic 

(amp Neshobe 

Mrs. EK. L. Newmarker 

(amp Nimrod for Boys 

Ruth Nolze 

Nancy L. Norris 

North Central Texas 
Camp Fire Girls 

Camp Oyjiketa Counselors 

Margaret E. Olsen 

Lorraine Olson 

OM. E. Olson 

On-Ti-Ora 

range YMCA 

larence Osell 

amp Owendigo 

amp Pacific 

‘amp Parker 

amp Patoma 

Howard R. Patton 

Paul L. Pearson 

(Camp Pinos Altos 

Samuel Ross Pond 

Portland, Oregon, Camp 
Fire Girls 

(Camp Prairie Schooner 

YMCA Camp Pratt 


(amp Redstone 


Area 


ee 


Catherine C, Reiley 
Rosemary Rendleton 
Elizabeth Roeder 

Kdythe Rome 

(amp Roosevelt 

Verna L. Rosenthal 

Mr. & Mrs. Wm. Rothenberg 
Donna Rump 

Mrs. Doc St. Claire 
YMCA Camp St. Croix 
San Antonio Girl Scouts 
Madeline Sanford 

Kk. L. Schlingman 
Irwin C. Scullin 
Settlements Camping, Inc. 
(amp Severance 

Ilda Sharogrodsky 

Camp Sharparoon 

(Camp Shawnee 

Aurelia H. Sherry 
(Camp Shiloh 

Mrs. M. E. Shire 

Small Fry Fun Camp 
Paul & Maude Somers 
Soroptimist Club of Dallas 
Helen R. Sprague 

Mrs. Murray Spitzer 
Lois Standtfast 

Margaret Stanion 
Elizabeth Steenssens 
Bernard & Sally Stein 
Camp Stewart for Boys 
Stone & Forsyth Co. 
Marion N. Stowell 





Elisabeth C. Strom 
Tall Corn 
B.S.A. 
Tamarach Lodge 
Tarrant County Girl Scouts 

Dr. & Mrs. H. W. Tatter 
'rances M. Thompson 

Treua Tilley 

Tipit Wakan Camp 

Noelle Todd 

Camp Townshend 

amp Tres Rios 

amp Tu-endie-wei 

‘AW-AFL-CIO 
Recreation Dept 

Ute Trail Boys Lamp 

Maryhelen Vannier 

amp Vega 

Ventura County Council 
Camp Fire Girls 


Area Council 


for Crirls 


—— 


_— 


—_ 


amp Voyageur 
amp Wabi-kon 
“dward H, Wack 
amp Wampanoag 
amp Wanakiwin 
amp Wapalanne 
YMCA Camp Wapsie 
Robert B. Watkins 
Camp Waupaca, Inc 
(hristine \W estgate 
Mons B. Weuth 
Alice Whipple 
Camp White Mt 
White Plains YMCA Day 
Camp 
Klaine Wildman 
Camp Windham 
J. D. Winston 
Ruth Wisdom 
Camp Woodcliff 
(amp Woodmere 
Nancy C. Worthington 
(Charles F. Wright 
Goodman Zalk 
Etta Mount Memorial 
\l Wyman Memorial: 
The American Youth 
Foundation 
setsy Blackwelder 
Genevieve Harris 
J. G. Princell 
W. T. Jones, Jr. 
Louis Liebson 
Helen Manley 
Joe Brown 
Annabeth Brandle 
Harold Bourgeois 
Louis CC, Kuehner 
©. E. Buder 
W. Hadley Grimm 
Harland Bartholomew 
Lucille L. Gausch 
louis Kittlaus, Jr. 
\MIrs. Max Lorber 
Gilbert Harris 
Margaret Yates 
Margaret Helen Clare 
Alvin L. Spitler 
Leonard R. Woods 
(Child Conservation 
Conference 
James Faszhalz 
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The Camp 
Program Book 


CATHERINE HAMMETT AND 
VIRGINIA MUSSELMAN 
nature projects, hikes, crafts 
sic, hobbies, games, etc ray 
Tel-ter Mary 
ng indexed. 
$5.00 


The Handbook of 
Trail Campcraft 


JOHN A. LEDLIE, editor 


Complete guidebook for camper- 
counselor training in campcroft skills. 
Suggestions for every phase of hiking 
—minimum equipment needs, health, 
safety, sanitation, care of tools and 
equipment, fire-building, cooking, 
care and use of canoes, etc. Begins 
with the simple cook-out, moves grad- 
vally to more advanced experiences, 
climaxed by a ten-day or two-week 
trip. Over 100 illustrations. $4.95 


Administration 
of the Modern Camp 


HEDLEY S. DIMOCK, editor 


The entire spectrum of administra- 
tion in camp, from philosophy and 
analysis of function to the specific 
problems of salelalelol tail tak Meh ae ole) o) 208 | 
relate mma eliil eMmilile lil 4 Ele Clael' 


$4.00 


ASSOCIATION PRESS +: 291 Broadway, N.Y. C. 7 





MOLDS 
Rubber Plastic 


Here’s ideal craft work on an easy yet 
creative level. 


Flexible molds for upright models or flat 
molds in relief present the camp leader 
with basic material for craft programs. 


Subjects available for nature, history, 
Christmas, Thanksgiving, Easter, religious, 
or for just every day life. Catalog Free. 


Cast and paint your own art models — 
It’s fun. 


* 


SEE YOUR LOCAL DEALER —OR WRITE FOR CATALOG 


Bersteds Hoblby-Craft. Me. 


MONMOUTH, ILL 
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New ACA officers, Fred Rogers, T. R. Alexander and Oscar Elwell. 


Alexander Chosen ACA President-elect: 
Rogers and Elwell also Elected 


Representatives of the Western 
Pennsylvania, Minnesota and New 
England Sections of ACA were vic- 
torious in this year’s national elec- 
tion. The new officers were officially 
presented to members at the Na- 
tional Convention in Detroit. 

Chosen for President-elect, to as- 
sume office in 1957 and serve on 
the National Board for the remain- 
der of this year, was T. R. Alexan- 
der of Pittsburgh. T. R. is thor- 
oughly experienced in all phases of 
ACA administration, having held 
important positions on the Section- 
al, Regional and National levels. 


Re-elected Vice President, repre- 
senting Private Camps, was Fred 
Rogers, whose work in this office 
for the past two years has been 
well respected. Fred is associated 
with the Lake Hubert Camps in 
Minnesota in the capacity of Man- 
aging Director. 

Oscar L. 
Treasurer, has been an active mem- 
ber of the New England Section for 
more than 30 years. He has been 
Executive Secretary of the Cheshire 
County YMCA _ with offices in 
Keene, N. H., since 1921. 


Elwell, newly elected 


Two Constitutional Changes 


to be Voted by ACA Members 


Two proposed changes in the 
constitution and by-laws of ACA 
are to be submitted to Association 
members for their vote in the near 
future as a result of official action 
taken during the national conven- 
tion held February 15-18, 1956 at 
Detroit, Mich. One of the changes 
proposes inclusion of an additional 
objective of ACA, while the other 
sets up special membership dues 
arrangements for individuals or or- 
ganizations which operate three or 
more camps. 

Since the ACA constitution calls 
for official notification to all mem- 
bers when changes are to be voted, 
ACA Secretary John Banghart has 
ordered publication of information 
on the proposed changes in the 
March, 1956 issue of CAMPING 
MAGAZINE, with voting to take place 


in approximately two months, in 
accordance with constitutional re- 
quirements. 

The additional objective of ACA 
would read as follows: “To give 
emphasis in camping to citizenship 
training in keeping with the princi- 
ples and traditions of American 
democracy.” 

Multiple Membership 

The provision regarding dues for 
multiple-camp operators would read 
as follows: 

“Agencies, organizations, corpor- 
ations and individuals operating 
(3) or more camps may, if they 
wish, apply for membership for 
each of the various camps in ac- 
cordance with the following sched- 
ules: 

“1. The first camp membership 


Continued on page 34 
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FOOD COST AS LOW AS 15% 
and as to quality 


(FROM A PROMINENT CAMP DIRECTOR) 








SPAGHETTI 
SAUCE MIX 


The kind you'd make if you had the time! 






Convenient 12 lb. bag combines with a 


No. 10 can of Tomato Sauce or Puree. 


If your supplier does not have this excel- 
lent product ORDER DIRECT. . . $2.70 per 
1% lb. bag or $15.00 case of 6. Shipped 
postpaid within U.S.A. Include check with 


order; also delivery instructions. 


_— SAMPLE from VAN-FRANK SALES CO. 
Los Angeles 65, California 
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ITALIAN yor 


SPAGHETTI 
SAUCE 


® Si 
with IMPORTED 


MUSHROOMS 
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UNSINKABLE BALSA WOOD FLOATS 
FOR FRESH OR SALT WATER 
Completely Assembled, Ready to Place on Water 
Never Will You Buy Such Value For So Little Money! 


40 person capacity, 10/2’ x 6’ 
x 14’. Approx. 600 Ibs. Gov’t. 











surplus. Approx. Gov't. cost 











$400. Limited quantity, order 





today. 


ONLY $39.95 


- | et eS *) ~'s 


= ; ° 
. 
—= = 


Aboard ship, but never used. 


Freight charges collect. Immediate Shipment. 


ALL SIZE TENTS ON HAND 


Write for free listing on all size electric generating plants 
for continuous duty or stand-by. 


Send Check or Money Order to 


ROCKAWAY SALES CO. 


Box 56C Route No. 46 Rockaway, New Jersey 


Free Circular on War Surplus Bargains and Camping Equipment 




















OUR CONTRIBUTION 
TO OUR CUSTOMERS 


During 1956 all orders over $25 
— will be shipped 
freight prepaid — 
via cheapest way 
with the follow- 
ing exceptions: No 
freight allowance 
on casting powder, 


tiles and clays. If customer speci- 
fies carrier or is in 
a special hurry for 
delivery, we will 
allow Railroad 
freight charges to 
closest Railroad 
terminal. 








e INDIAN JEWELRY KITS _ 
e SUNBURST MATS 
e LEATHER KITS 


e MODEL AIRPLANES 
and a complete CRAFT line! 


wor nave our HANDICRAFT SUPPLY CATALOG 


Write for one, today, so that you may look it over and select the 








items you need for your summer camp program. 


CLEVELAND CRAFTS CO. 


4705 Euclid Avenue e Cleveland 3, Ohio 
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will be based upon the total gross 
income of all camps involved. (Use 
regular dues categories. ) 
“(a) For each additional res- 
ident camp of 14 or more days 
duration the dues will be 
$6.00. 
“(b) For each additional res- 
ident camp of less than 14 
days duration the dues will be 
$3.00. 
“(c) For each additional day 
camp of 14 or more days dura- 
tion the dues will be $3.00. 

“The membership for each camp 
above must be held in the name of 
an individual. 

“2. For operators of a number 
of day camps, each of which oper- 
ates for less than 14 days, one 
membership will cover all camps. 
Dues will be based upon the total 
gross income of the various camps 
(use regular dues schedules) plus 
$1.00 for each camp involved. 

“The one membership covering 
these camps must be held in the 
name of an individual.” 


Directory Publication 
Postponed 


Publication of a new Directory 
of ACA Camp Members, planned 
for early 1956, has been postponed 
until early 1957 because of unfor- 
seen and insurmountable problems, 
Mrs. B. A. Sinn, Chairman of the 
ACA national Publications Com- 
mittee, reported to the ACA Coun- 
cil of Delegates at its meeting in 
Detroit, February 17, 1956. 

Two principal difficulties contri- 
buted to the necessity of re-schedul- 
ing publication, Mrs. Sinn said. 
[hese are: 

(1) It has not been possible to 
find a financial sponsor who would 
underwrite costs of printing the new 
directory. 

(2) The Standards Committee 
visiting program has not proceeded 
as rapidly as expected, with the re- 
sult that more than 500 camps have 
not been visited for standards ap- 
proval, many through no fault of 
their own. 

The Directory will be published 
early in 1957, Mrs. Sinn empha- 
sized. If a financial sponsor can be 
found, distribution will be free to 
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Camp Members of ACA. Should a 
sponsor be lacking, the Directory 
will have to be sold to Camp Mem- 
bers and others who wish it 

The 1957 Directory is planned 
to contain both a Resident Camp 
section and a Day Camp section. 
The Resident Camp section will in- 
clude only those camps that have 
been visited and met eligibility re- 
quirements under the standards pro- 
gram. The Day Camp section will 
list all day camps which are mem- 
bers of ACA, inasmuch as the Day 
Camp Standards will not have been 
in effect long enough for all day 
camps to have been visited by the 
Standards Committee. 


Workshop Held on 
Intergroup Camping 


ACA was one of the cooperating 
groups sponsoring, with The Na- 
tional Conference of Christians and 
Jews, a workshop on Intergroup 
Education in Camping. The one- 
day clinic was held in New York 
City in late January. 

The program was designed to 
help directors in developing an ef- 
fective intergroup emphasis in their 
camping programs. Handling inter- 
group problems, the use of group 
conversation, and group techniques 
were some of the areas covered in 
the work groups. Jackie Robinson 
of baseball fame was main speaker. 

ACA was represented on the or- 
ganizing committee in the person 
of John Dreasen, President of the 
New York Section. 


Wage and Hour Law 
Interpreted for Camps 


The new Federal minimum Wage 
and Hour law, which became effec- 
tive on March 1, 1956 and set a 
minimum wage of $1 per hour, 
has been a subject of interest for 
many Camp Directors, 

ACA’s National Legislation Com- 
mittee has looked into the matter 
and is advised that the new Federal 
Wage and Hour Law does not ap- 
ply to any summer camps. On the 
other hand, all camps are subject 
to the laws of the state in which 
they are located. 
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Revised Study Program NEW ALL-AMERICAN 


Announced by Springfield PICNIC GRI LL 


Springfield, Mass., College has 
reorganized its study programs into 








[t’s tops in grills! Positive six-way draft 


a . ‘ . ‘ ‘ . . =) . . . . . . 
three schools as a mayor step in itS | control provides faster, easier fire kin 
10-year development program. | dling, saves fuel, guarantees tenderer. 


Schools of Humanics. Physical Ed-_ | juicier charcoaled steaks, chops and bar- 
iT h Ed ; - bhecues. American’s many plus-features 

ucation, — _— val ducation, as | assure perfect lifetime performance. 

well as a Division of General Stu- | Shipped fully assembled. 

dies, have been formed. 

Under the School of Humanics, 
which will be of particular interest 
to camp leaders, are grouped the 
programs in Youth Leadership, 
Recreation, and Community Serv- 
ice. Graduate programs in Guidance 
and Personnel Services, in Group 













' STATIONARY PORTA BLE 
Work and Community Organiza- Weight 160 Ibs. Weight 185 Ibs. 
tion, and in Recreation and Camp- COMPLETE COMPLETE 
ing are included in this School. $38.25 $47.88 


The School of Physical Educa- 
tion will carry on its programs of 
leadership training for schools, col- 
leges, and social agencies; the 
School of Teacher Education will a) ie Dee i ee ee Dees 
continue its work of contributing PLAYGROUND DEVICE CO. 
teachers to elementary and secon- 
dary schools. 


PATENTS PENDING 


Order Your All-American Grill TODAY ! 


ANDERSON, INDIANA 
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NISSEN 
FLASHFOLD 
77-A 





CHAMPIONSHIP TRAMPOLINE 
FOR CAMPING FUN 


@ Exclusive Hidden Hinge per- @ 100% all-nylon bed 
mits ‘'Flash-Folding’ for @ Completely clear area under 
quick, easy storage e 





More than 5,000 Nissen Trampolines* now in use throughout the world. 


KE dicen, WSSEM © cin a Teapgporing 


*Reg. U.S. Pat. Off. 


ecccceccccesceseeees MAIL TODAY eee 














. 

° 

e NISSEN TRAMPOLINE CO. 

* 200 A Avenue, N. W., Cedar Rapids, lowa 

© Please send me free information on ‘How to Use the Nissen 
© Trampoline Model ‘'77-A' at Camp—a_ personalized Nissen 
© service. 

s 
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@ NAME 

e 

@ CAMP 

. 

@® ADDRESS 
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f@ city ZONE STATE 








CAMP 


EQUIPMENT 
FURNISHINGS + SUPPLIES 


glassware — dishes — cutlery — bedding 
— kitchen utensils — ranges — potato 
peeler— mixing bowls—rubber matting 
— waffle irons—coffee urns—food 
mixers — plastic ware— stock pots— 
brooms— disinfectants — insecticides 


DON sells 50,000 items for camps and other 
places where people sleep, eat, drink, play. 


Prompt Shipment is a DON Policy! 


The DON NEWS, published 
throughout the year, will 
keep you informed as to the 
latest in time-saving, labor- 
aiding equipment for your 
camp. Send for your free 
copy. 


EDWARD DON & COMPANY 
2201 S. LA SALLE ST. Dept. Gl CHICAGO 16, ILL. 


) 
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It’s Wise Oy Fo Supervise 


A DISCUSSION ON STAFF 
SUPERVISION IN SUMMER CAMPS 


© 
ALAN KLEIN, 


Professor, School of Social Work 
University of Toronto 


COMPILED AND EDITED BY 


and 
IRWIN HALADNER, 


Director, Camp Wabi-Kon 
© 


Endorsed and Distributed by... 
The Ontario Camping Association 


Order Now . 7>¢ per copy 
Publis hed by 
THE CANADIAN CAMPING MAGAZINE COMPANY 
—_ _ CLIP AND MAIL - 


Ontario Camping Association 
170 Bloor Street West, Toronto, Canada 


Please send me copies of “It’s Wise to Supervise” J+ per copy. 


Name 


Address | ) See 
[] I enclose cheque (adding 20c to cover bank charges on out of town cheques) or 
money order to cover cost. 


[ ] Please bill me. 
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Sections Report 


on Current Meetings 


REGION 1 

The New England Camping As- 
sociation convention was held Feb- 
ruary 3-4 at the Hotel Statler in 
Boston. The two-day meeting was 
jammed full of practical discussions 
and talks aimed for every kindred 
group and on almost all facets of 
camp operation and program. 

Just a few of the fine names in 
camping who were represented on 
the program include: Dr. Joel 
Bloom, who led seminars on lead- 
ership; Fred Rogers, who spoke on 
“Forward in Camping in 1956;” 
A. Cooper Ballentine, who conduc- 
ted a seminar on camp programs; 
Larry Eisenberg, authority on folk 
and square dancing; Howard Gal- 
loway, with a discussion on camp 
printing and promotion; Sidney 
Hazelton on aquatics, and many, 
many more. 


REGION 2 

The New York Section has once 
again published its annual directory 
of member camps. Called “Choos- 
ing a Camp for your Child,” the 
booklet also contains helpful hints 
for parents to aid them in their 
camp planning for their children. 

This year, two commercial firms 
will sponsor publication of the 
booklet. The first of these, The 
Camp Chemical Co., Inc., has been 
a sponsor for the past two years; 
the second, The Camp Brokerage, 
has added its support this year, en- 
abling the publication of a more 
complete directory to be distributed 
to many more parents. 

The New York Section held a 
special dinner meeting during the 
national convention in_ Detroit. 
Their next membership meeting will 
be an all-day affair in March on the 
topic of “Health in Camp.” 


New Jersey Section heard one of 
its own members discuss school 
camping at its February meeting. 
Speaker was Clifford Emanuelson, 
Director of Outdoor Education, 
Ridgewood Public Schools, who il- 
lustrated his talk with slides show- 
ing the work of his department. 
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At Maryland Section meeting, of- 
ficers study ACA Building Fund 
report in Camping Magazine. Seat- 
ed, left to right, are Harold H. Hil- 
liard, Jr., Children’s Fresh Air So- 
ciety, Section President; Sam Skol- 
nick, JCC Camp Milldale, Program 
chairman; and Jesse Trager, Camp 
Woodbine, Membership chairman; 
Standing, Charles Kujawa, Balti- 
YMCA Camps, 
Trainine chairman. 


more 


Maryland Section met in mid- 
January at the Central Branch, 
YMCA in Baltimore. Topic for the 
evening was “How to use Publicity 
Media Effectively” with Howard 
Galloway, publisher of Camping 
Magazine as speaker. 


The Maryland Section is plan- 
ning to co-sponsor, with the Capitol 
Section an in-camp weekend for 
counselors and camp staff this 
spring. The institute will be held 
May 4-6 at Camp Letts. 

Traditionally these Capitol-Mary- 
land Institutes have drawn very 
large attendance, and present plan- 
ning indicates the program for the 
1956 meeting will be of a quality to 
encourage similar participation. 


Western Section 
heard one of its alumni at its Janu- 
ary meeting. Florence Ray, former- 
ly associated with the Brashear 
Assn. in Pittsburgh, spoke on 
“Planning Together to Serve Where 
Needed.” Miss Ray is now with the 
Welfare Federation of Cleveland. 

The Section has just published 
the 22nd edition of its camp direc- 
tory. The printing has been made 
possible by a grant from the Pitts- 
burgh Foundation. 

The Pennsylvania Camping Fed- 
eration met in late January to pre- 
pare a model bill for consideration 


Pennsylvania 
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And for Group Showers— 


_BRADLEY 5- AND 3-STALL 
SHOWER UNITS 


| One unit, ove set of piping connec- 
tions (hotand cold water, and drain) 
provides for 5 shower stalls, each 
with separate control of water. 
Camp authorities and parents con- 
sider adequate washing facilities 
| important—hundreds of camps have 
installed Bradley fixtures during the 
past 10 years as protection against 
needless spread of diseases. 
New Catalog 5601 contains com- 
plete data on Washfountains, Show- 
ers, and Drinking Fountains. 


BRADLEY WASHFOUNTAIN CO. 
2263 W. Michigan St. 
Milwaukee 1, Wis. 





showtw 


Distributed Through Plumbing Wholesalers 


























BRADLEY WASHFOUNTAINS 


BRADIEV > 
wah fountaii 


Here’s Tops in Sanitary 
Wash and Shower Facilities 


AT CAMP O-TAHN-AGON, THREE LAKES, WIS. 


BRADLEY WASHFOUNTAINS 
FOR WASHING 


Bradleys are made in 36-in. (room 
for six) and 54-in. circular mod- 
els which accommodate 8 to 10 
washers simultaneously. They 
provide more facilities in less 
space and at lower cost. 

Clean running water is supplied 
from the central sprayhead. The 
foot-control ring prevents water 
waste and eliminates need for 
faucets and the possibility of 
making infectious contacts. 








Write for 
Free Copy, 
Catalog 5601 
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MAKE 


| ARTICLES OF 
| BEAUTY & UTILITY 


With 


MAGNUS CRAFT MATERIALS 


New York 13, N. Y. 
Since 1912 


108 Franklin St. 



















World’s most powerful 
ALL-IN-ONE POWER 
MEGAPHONE... 


Send \ | AU DI0 i il 
ae alier 
EQUIPMENT CO., INC. 
GREAT NECK, N. Y. 
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Sections Report 


on Current Meetings 


REGION 1 


EQUIPMENT The New England Camping As- 


sociation convention was held Feb- 


FURNISHINGS * SUPPLIES J) iihi.. The today mectine wen 
Boston. The two-day meeting was 


jammed full of practical discussions 
and talks aimed for every kindred 
group and on almost all facets of 
camp operation and program. 

Just a few of the fine names in 
camping who were represented on 
the program include: Dr. Joel 
Bloom, who led seminars on lead- 
ership; Fred Rogers, who spoke on 

Prompt Shipment is a DON Policy! “Forward in Camping in 1956;” 
= A. Cooper Ballentine, who conduc- 
The DON NEWS, published : ~ ted a seminar on camp programs; 
throughout the year, will S > 
heap you iafesmed es t0 the Larry Eisenberg, authority on folk 
latest in time-saving, labor- and square dancing; Howard Gal- 
— ee ae ones we loway, with a discussion on camp 
copy. printing and promotion; Sidney 
Hazelton on aquatics, and many, 
many more. 


glassware — dishes — cutlery — bedding 
— kitchen utensils — ranges — potato 
peeler— mixing bowls—rubber matting 
— waffle irons—coffee urns—food 
mixers — plastic ware— stock pots— 
brooms— disinfectants — insecticides 


DON sells 50,000 items for camps and other 
places where people sleep, eat, drink, play. 


enwaro DON « company 
WORMUCTUUS MECN he eC METm | REGION 2 


. The New York Section has once 
again published its annual directory 
of member camps. Called “Choos- 
ing a Camp for your Child,” the 
booklet also contains helpful hints 
for parents to aid them in their 
camp planning for their children. 
A DISCUSSION ON STAFF This year, two commercial firms 
SUPERVISION IN SUMMER CAMPS will sponsor publication of the 
booklet. The first of these, The 
— Camp Chemical Co., Inc., has been 
COMPILED AND EDITED BY ALAN KLEIN, ~~ a sponsor for the past two years; 
Professor, School of Social Work : ° 
University of Toronto the second, The Camp Brokerage, 
and has added its support this year, en- 
IRWIN HALADNER, abling the publication of a more 
Director, Camp Wati-Kon complete directory to be distributed 
° to many more parents. 
Endorsed and Distributed by .. . The New York Section held a 
The Ontario Camping Association special dinner meeting during the 
national convention in_ Detroit. 
Their next membership meeting will 
Published 6) | be an all-day affair in March on the 
THE CANADIAN CAMPING MAGAZINE COMPANY topic ot “Health in Camp.” 





Order Now . 75¢ per copy 


-~— CLIP AND MAIL —— - 


Ontario Camping Association New Jersey Section heard one of 
170 Bloor Street West, Toronto, Canada its own members discuss school 
Please send me copies of “It's Wise to Supervise”—/5c¢ per copy. camping at its February meeting. 
Speaker was Clifford Emanuelson, 
7 Director of Outdoor Education, 
-~po9 se ma Ridgewood Public Schools, who il- 


Name 


[] 1 enclose cheque (adding 20c to cover bank charges on out of town cheques) or 


money order to cover cost. lustrated his talk with slides show- 
i} Please bill me. ing the work of his department. 


36 Camping Magazine, March, 1956 




















At Maryland Section meeting, of- 
ficers study ACA Building Fund 
report in Camping Magazine. Seat- 
ed, left to right, are Harold H. Hil- 
liard, Jr., Children’s Fresh Air So- 
clety, Section President; Sam Skol- 
nick, JCC Camp Milldale, Program 
chairman; and Jesse Trager, Camp 
Woodbine, Membership chairman; 
Standing, Charles Kujawa, Balti- 
more YMCA Camps, Counselor 
Trainine chairman. 


Maryland Section met in mid- 
January at the Central Branch, 
YMCA in Baltimore. Topic for the 
evening was “How to use Publicity 
Media Effectively” with Howard 
Galloway, publisher of Camping 
Magazine as speaker. 


The Maryland Section is plan- 
ning to co-sponsor, with the Capitol 
Section an in-camp weekend for 
counselors and camp staff this 
spring. The institute will be held 
May 4-6 at Camp Letts. 

Traditionally these Capitol-Mary- 
land Institutes have drawn very 
large attendance, and present plan- 
ning indicates the program for the 
1956 meeting will be of a quality to 
encourage similar participation. 


Western Pennsylvania Section 
heard one of its alumni at its Janu- 
ary meeting. Florence Ray, former- 
ly associated with the Brashear 
Assn. in Pittsburgh, spoke on 
“Planning Together to Serve Where 
Needed.”” Miss Ray is now with the 
Welfare Federation of Cleveland. 

The Section has just published 
the 22nd edition of its camp direc- 
tory. The printing has been made 
possible by a grant from the Pitts- 
burgh Foundation. 

The Pennsylvania Camping Fed- 
eration met in late January to pre- 
pare a model bill for consideration 
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| One unit, one set of piping connec- 
_ tions (hotand cold water, and drain) 


_important—hundreds of camps have 
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Here’s Tops in Sanitary 





Wash and Shower Facilities 


AT CAMP O-TAHN-AGON, THREE LAKES, WIS. 


BRADLEY WASHFOUNTAINS 
FOR WASHING 


















Bradleys are made in 36-in. (room 
for six) and 54-in. circular mod- 
els which accommodate 8 to 10 
washers simultaneously. They 
provide more facilities in less 
3 e ds i : Me © is ‘we space and at lower cost. 

a ¥ Clean running water is supplied 
from the central sprayhead. The 
foot-control ring prevents water 
waste and eliminates need for 
faucets and the possibility of 
making infectious contacts. 





BRADLEY WASHFOUNTAINS 


‘And for Group Showers— 


BRADLEY 5- AND 3-STALL 
SHOWER UNITS 


provides for 5 shower stalls, each 

with separate control of water. 
Camp authorities and parents con- 

sider adequate washing facilities 





installed Bradley fixtures during the 
past 10 years as protection against 
needless spread of diseases. 

New Catalog 5601 contains com- 
plete data on Washfountains, Show- 














BRADLEY WASHFOUNTAIN CO. 
2263 W. Michigan St. 
Milwaukee 1, Wis. 


Write for 
Free Copy, 
Catalog 5601 
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SEIDEL’S 
CAKE-CRAFT 
SOARANTERS SUCCEROPA Baxme 
Add Only Water and Eggs 

Mote With Enriched Flour - More Rutt Than € 
HOT ROLL MIX —PROWNIE MIX : 
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Made With Enriched Flour - Mlore Mutritious Then Ever 
CHOC-O-MALT CAKE MIX 
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NEW Products from SEIDEL 


To make camp feeding Easier, Better, Economical ! 


Both our new Cake Craft Mixes and Instant Puddings are decidedly 
superior to existing consumer packs of these new favorites. As 
always we strive to make Seidel’s “Institutional” Size 


service. Everything the Kitcher 


Trail Packets, © the original 
F R E ‘9 e@ Handy 5-page Cost-per-Serving Chart ! 
—_—~ @ Samples of any Seidel product ! 


AD. SEIDEL & SON INC. 1245 W. Dickens Ave. 


Chicago 14 


Foods ideal for camp 
needs from Soups to Desserts plus 


now widely imitated trail side food packet 


102 Franklin St. 
New York 13 





(a Vn READY BUILT CAMP UNITS 
ALL WE 
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HERE IS THE ANSWER TO 
YOUR CAMP HOUSING PROBLEM! 


PER ROOM FURNISHED 
INTERIOR WALLS WOOD PANELED— 
LINOLEUM FLOORS 


Easy and cheap maintenance 


INDIVIDUAL HEAT AND HOT WATER- 
STALL SHOWER 


Every room is provided witn these facilities 


e CUT COSTS 50% AND MORE 


No building plons, architects fees 


or construction problems 


e@ READY BUILT—READY TO USE-— 
NO ASSEMBLING 


These units are completely assembled — 





not prefabricated 


e FULLY FURNISHED 


3 double tier beds (sleep 6 or more) 


EACH UNIT CONSISTS OF 
TWO COMPLETE ROOMS 


4 


writing desks, chairs 
et BR Piant 
per ® oerr 


futwcl fuk CORPORATION 


2485 WOODWARD AVENUE BERKLEY, MICHIGAN 
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HER *- DOUBLE WALL © FULLY INSULATED) 


by the Pennsylvania General As- 
sembly, on licensing camps in Penn- 
sylvania. 


REGION 5 

Wisconsin Section is already at 
work preparing for its Spring In- 
stitute. It will be held this year at 
the George Williams College Camp 
from April 27 through 29. 

Ben Solomon, Editor of “Youth 
Digest” will be keynote 
speaker and leader for the weekend. 


leaders 


The Minnesota Section devoted 
its February meeting to the growing 
phase of day camping. “Why Day 
Camping” was the topic under dis- 
cussion by Mrs. Phyllis Salem, St. 
Paul Girl Scouts; Mary Wegener, 
St. Paul Camp Fire Girls; Perry 
Roth, Immanuel Cohen Center; and 
Mrs. Margie Kruse, Glen Acres 
Day Camp. 

The meeting was held at the Min- 
neapolis YWCA. 


Chicago Section took advantage 
of an eastern visitor to the national 
convention in securing him for their 
February meeting. Howard G. 
Gibbs, of the Boys Clubs of Amer- 
ica, New York City, was the visitor 
secured. Mr. Gibbs spoke on “Lead- 
ership Principles in Camping.” 

Plans have been just about com- 
pleted for the second annual Ex- 
hibitor’s Day to be held March 12 
at the McCormick YWCA. This is 
the day when many of the local 
suppliers to the camping field are 
on hand to demonstrate, explain 
and sell their products and services. 
The meeting is under the chairman- 
ship of Joe Kupcinet. 


REGION 7 

The 30th conference of the 
Pacific Camping Federation, March 
13-18, will probably be underway 
at the time you receive this copy 
of CAMPING MAGAZINE. Principal 
speakers at the Conference are 
Charles M. Simmons, Human Rela- 
tions Consultant, nationally known 
speaker and sales executive; Bishop 
Donald Harvey Tippett, Resident 
Bishop of the San Francisco Area 
of the Methodist Church—Speaker, 
Author and Educator; Ataloa, art- 
ist, philosopher, educator, and hu- 
manitarian, interpreter of the Amer- 
ican Indian. 


Continued on page 40 
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THE TRADITIONAL [LEADER 
IN COMPLETE AND PROGRESSIVE 


CAMP AND SCHOOL OUTFITTING 
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The Camp Shop, Inc 
FIFTH 
New York 26, N. Y. 


550 AVENUE 


... Providing a delightful 


OO. 


atmosphere for comfortable shopping 
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WHEN YOU TALK OF 
CAMP WATER BEING SAFE... 








°*Fresh and clear’’ isn’t good enough 


“Natural well’ water or “spring-fed” water doesn’t mean safe 
oe water. Chlorinated water does. No. matter how clear and clean water 
===> looks, if it’s not chlorinated it’s fair game at any time for disease- 





—- — 2 = bearing bacteria. 

Chlorination of your drinking supply and swimming pool water 
with Wallace & Tiernan proven equipment ensures the safety of your 
|.camp water... and it costs just pennies per day. 

oo WA&T chlorination equipment, backed by a nationwide service 
organization and 40 years of experience, serves thousands of camps 


7 





throughout the country. 


Write today for information on how it can serve you. 


WALLACE & TIERNAN INCORPORATED 
25 MAIN STREET, BELLEVILLE 9, N.J. 


$-92 
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Continued from page 


FES . Southern California Section 1s 
“EF As American As Tom Sawyer! planning the 29th annual Camp 
Seeley Conference, May 4-5, 1956, 
Why Wrist Rocket Target on the theme of counselor training. 
Sh . The Southern California Section 
ooting Belongs In Your _ toasts of having the oldest and 
Cc Pp largest counselor training confer- 
amp rogra ence on the West Coast. The 1956 
he mn —s program will be under the leader- 
ee <a ship of our president, Ann Woolf, 
L. A. Department of Parks and 
Recreation, and Conference Chair- 
man, Talmadge Marssh, Pasadena 

YMCA. 

Everyone in our Region is busy, 
planning for summer camp. Your 
reporter would welcome any news 
from Region 7; mail it to Calamigos 

pss Star C Ranch, Malibu, Calif. 
Picture above shows scout range at Camp Cedars, Neb. —__J Grant Gerson 
This new action target plus our new type sling shot now makes sling : Chairman. Publicity 
target shooting equal to archery and riflery as a camp activity , ' 
gives one all the thrills of archery yet costs only a fraction as much 
The coordination and shooting skill acquired in ‘‘Crackit’’ 1s carried over Refresher Institute 
into other sports. This sport gives the boys and girls a chance to learn safety for Rifle Instruction 


and handling technique the easiest way possible. As an introduction to archery 
and riflery it's a natural An all-day refresher institute on 


By starting the youngsters off properly in this fascinating sport they learn rifle instruction - scheduled lor 
—— gg will ee a lifetime. The thrill of organized range shooting and Winchester Repeating Arms Co.. 
e safety earne will make random undisciplined che tir ' . : 
aC I snooting seem might) > ave “di ; 
attains Q see ighty New Haven, Conn., Saturday, May 
26. It is not a course for beginners, 


Crackit’’ will broaden your camp program with a wanted activity. (Ever but is open to rifle instruction per- 


know a boy who didn’t love to shoot a sling shot?) : 
sonnel who are interested in refresh- 


No expensive range needed. No extras to buy. Official a ing their basic principles and skill 


wrist rocket Association Marksmanship awards furnished free - i 
| Ee in riflery, preliminary to the camp- 

INEXPENSIVE $3 60 per shooting position Original first ; 4 ‘ moO - on : 
cost. Low upkeep, about 3¢ per shooting position per day . > Soe. = | 
Basic fundamentals of riflery will 


FREE! Write for brochure on ho — eS . f a ; , : . 
Rocket Target Camp Program and informa a we -_ be held in the morning. Correct 
Guctory package offer . TF 4 — ‘ : , 
"Wrist Rocket Target Shooting , position, sight practice and trigger 
control are the three essential fun- 


° 
ry damentals to be instructed. Refine- 


a ments in good gun manners and 
AUNDERS$S fo "4 range procedures will close the 
ot al morning’s program. 
larget _ = \ The afternoon will be devoted to 
. actual control firing in the range 
under match conditions. 

Instructors will consist of repre- 
TENTS AND sentatives of the National Rifle 

CANVAS GOODS Assn., Connecticut Rifle and Re- 
lf you move... volver Assn., Quinnipiac Rifle and 
Revolver Assn., and Winchester Re- 
peating Arms Co. 

There will be no charge for par- 
ticipation in the institute; the only 
ACA Members—write Amer- requirement will be for each par- 
eo 8% hee wy ican Camping Association, ticipant to furnish a box of 22 long 
a ~ ——* Bradtora =Woods, Martins: rifle cartridges for his own personal 
ar — ville, Ind. Non-Member Sub- . 
COVERS — TENT FLYS scribers write Camping 

FOR CAMPING Magazine, 705 Park Ave., | 3 
WRITE FOR INFORMATION Plainfield. N. J. peating Arms Co., Shooting Promo- 
| tion Dept., Attention: H. E. Hel- 


5911 Woodland Ave. 
POWERS & CO. Philadelphia 43, Pa. | wig, New Haven, Conn. 
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COLUMBUS. NEBRASKA 





Be sure to send both old 
and new addresses 60 days 
before moving. 


use. 
To register, write Winchester Re- 
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Membership Memos 












z 











Our new 4-page “Campchem 
Reporter” and 4-page “C amp a 
Chemical News Release” is in the mails# 7 
to you now. Exciting new developments! 

Write to have our representative call. 








- . 
a Thanks for your answering “How.” Yes, we will be glad 
4) to help you on the following “Hows.” Write for Literature. 
_ How To Have a How To Get yp oct oon pe ° 
WEEDLESS LAKE CLEAN FLOORS CESSPOOLS CAMP 









How To Kill How To Get wamene poncho 
I’m worried lest some members POISON IVY CLEAN DISHES ODORLESS 
RATS & MICE TOILETS 






have ignored their renewal notices. 






Yes, and another 128 “‘Hows.” One for each of the products 
manufactured by us. Write us regarding any particular “How.” 


CAMP CHEMICAL CO., Inc. 


SECOND AVENUE and 13TH STREET 
BROOKLYN 15, NEW YORK 
Phone: HYacinth 9-1000 





Outdoor Edueation Assn. 





Invites Memberships 





The Outdoor Education Associa- 
tion, Inc., a national non-profit or- 
ganization supported by voluntary 
contributions and memberships, has 
invited camp directors to become 


members. , 
Under the leadership of Lloyd CAMPERS’ ferconalized PLAYHATS 


Your Camp Name Embroidered on Every Hat 


The MAGNOLIA — A jaunty, nicely 
tailored crew hat of fine quality 
twill. Red-white, navy-white, forest 
green-white; also solid red, navy, 
green, white, pale blue denim. 

The ADMIRAL — Popular model , 
4 visor cap in twill. Solid red, navy, * 
ereen, white, pale blue denim. Solid 
colors only. 












World’s largest manufacturer of Sanitation Chemicals specializing in Camps and Resorts 








B. Sharp, well-known in the camp- 
ing family, the Association has as 
its goals: promotion of camping 
and learning in the out-of-doors as 
an integral part of education; dis- 
semination of information on out- 
door education; training of leaders: 


ES EH 





Sizes: small, medium, large 
field service and consultant assis- } | Selaraeiieiiliee: Ol eta i 
tance; and research and study. 4 ae DP . a ee eS ee 
Membership categories begin as POS cams: ($10.80 por don, Send for 
low as $5.00 per year, and dues are Magnolia‘ Admiral 
deductible in computing income tax. The PLAYHATS CO., Box 68, Revere 51, Mass. 


—Jul d August: 293 Commercial St. Provincetown, Mass. 
Complete information on how Address—July and Augu 


your contribution may help extend 
outdoor education may be had by Cc R A Fr T S U re ? L i E Ss 
writing The Outdoor Education BOONDOGGLES 

Assn., Inc., 369 Lexington Ave., Braiding Boondoggles (lanyards) is 


New York 17, N. Y. an every year favorite craft. And 
now the popularity of BOLA TIES 


adds zest for braiding as a Camp 











Project. 
Ett M M t CABINET, 12-100 yd. spools $13.00 
BOLA TIE TIPS, gross 6.00 
a . oun BOLA TIE SLIDES, gross 10.00 
Full Instructions in Each Shipment. 


SEND FOR FREE LITERATURE 


Many publications are mailed 

to interested persons: 80 pg. 
General Catalog, Monthly 

“CHIT CHATS”, special _—— 
bulletins. Be sure we “ in. 
have your name! 


Etta M. Mount, formerly co-di- 
rector of Camp Oak Openings for 
girls, Saugatuck, Mich., died on 
February 13 in California. Miss 
Mount had been associated with the 
camp from 1922 to 1949, and was 














on the faculty of National College Fast Shipments CRAFT SERVICE Special Discounts 
of Education, Evanston, from 1912 Valse Silasslon 337 University Avenve mrorear 
to 1944 Rochester 7, New York 
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New Committee Chairmen 


Named by Pres. Cavins 
Use the NRA program to Appointment of three new Na- 


tional ACA Committee Chairmen 


’ . 
opularize your camp! | sc. eersircee" 
y D ad Theodore Cavins. The new chair- 


men are: 
Health and Safety, Gerald B. 
A RIFLE PROGRAM PROPERLY Newton, Camp Pinnacle, W. Leba- 


PLANNED CAN BE A MOST gage etn — 

rogram, Mary V. Gwynn, 

POPULAR, PROFITABLE HIT... on Gay Valley Camp, Brevard, N. C. 
| | Public Relations, Marjorie Coo- 

it’s easy and inexpensive to set up a SAFE | per, Camp Fire Girls, 203 N. Wa- 

rifle range, using conventional .22’s, pnev- “1: 

matic .22 rifles or springtype air guns. And bash Ave., € hicago l. 

to do so will delight your campers—increase Mr. Newton, a member of the 

enrollments, too! 











Traditionally, boy and girl camp- 


ors olike “go” for the panuler Be Sure You Know 


NRA summer camp shooting pro- 
gram. That’s because rifle shooting In order to prevent conlu- 
is a thrilling, stimulating sport in sion, and possible unnecessary 

hict | tici- ’ 
aac ee payments by ACA members, 
Introduced back in 1926, more and attention is called to the fact 
more camp directors have come to that there are only two official 
regard the NRA shooting program ACA periodicals. These are 
“a must.”” Last summer over 1100 : ; :, 
camps, (well over 100,000 boy and the regular monthly issues of 
girl campers) participated. CAMPING MAGAZINE, and the 
Now is the time to get ready, to Annual Reference and Buying 
get set, to give your campers a te Pe ' roe Th. 
chance to learn the fundamentals suide issued in March, The 
of safe gun handling. Only a small subscription fee to both these 
investment is required — and the publications is included in 


benefits are immeasurable. For ex- 
ample, the NRA program includes your ACA dues, and no addi- 


range construction plans, instruc- tional payment is necessary. 
oO é ice, instruct 1 . “ 
tor placement service, instruction It has been pointed out that 
manuals and camper handbooks, 
plus a 15-step series of qualifica- some other publications, with 
tion awards and competitive names which would seem to 
matches for campers. : ,; —- 
nga a ea lie indicate they are Official or 
The cost ? Only or all these —— "a: gs , : 
services. Your NRA charter entitles National publications of ACA, 
your camp to these and many have been sent unordered to 
other important benefits. . some members, sometimes 
set re ret § ‘OW iour 35 check today ... tree Folder : ' ; : ; 
Get ready . . . Get set NOW . . . Mail your 9) check toda; with invoice inclosed. It is not 


necessary either to pay these 


382 ASS’N invoices or return the unord- 
NATIONAL RI ered publications, and_ the 
1601 Rhode Island Avenue, N. W., Washington 6, D.C. sublications may Ss anand 
if desired. 


FELT SOUVENIR PENNANTS i 
BASEBALL JACKETS y Fgh New England Section, is the owner 
a 


























TEE SHIRTS — SWEAT SHIRTS and Director of Camp Pinnacle for 

PoLo SHIRTS — GYM SHORTS boys. He began his camping career 

ZIPPER SWEAT SHIRTS — SPORT JACKETS in 1926 as a counselor and subse- 

FELT EMBLEMS — ARM BANDS — BADGES quently was on the staffs of camps 
BASEBALL Caps — CREW HATs — BEANIES — TOYOS in Pennsylvania, Vermont, Maine 
and New Hampshire. For a number 
BE SURE TO GET OUR BIG FREE BONUS OFFER of years he was a supervising prin- 


‘ipal in the New York State public 
vor FREE CATALOG ee eet 


CENTRAL FLAG & BANNER CO. 


«D—D ted with Camp Pinnacle in 1946. 
_ 
ROSSMOYNE 22, OHIO a member of the New England Sec- 














In ACA Mr. Newton has been 
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be co 





tion board for three years, where 
he served as chairman of the lead- 
ership training committee. At pres- 
ent he is vice-president of the Sec- 
tion and its program chairman. 
Marjorie Cooper, the new public 
relations chairman, is a member of 
ACA’s Chicago section. She has 
been active in Camp Fire Girl's 
camping for a number of years, and 
has directed camps in Missouri, 
Ohio, Illinois and Wisconsin. 
ACA she has previously 
served as National Chairman of 
Membership and Studies and Re- 


For 


search. 





- 


ae i i 





L. to r., Mary Gwynn, Jerald Newton, Marjorie Cooper. 


Mary Gwynn, new chairman of 
the ACA Program Committee is the 
owner and Director of Gay Valley 
Camp, Brevard, N. C. Prior to es- 
tablishing her own camp, she was 
associated with the YWCA as pro- 
gram director, camp director, and 
executive secretary of the White 
Plains, N. Y., YWCA. 

Miss Gwynn’s camp is co-educa- 
tional and intended primarily for 
children under 12. For ACA Miss 
Gwynn has previously served as 
program chairman and president of 
ACA’s Southeastern Section. She is 
also a former member of the na- 
tional board of directors. 


These noncommercial films— 


Sports subjects are included. 


please address: 





Camps Invited to Share 


in Counselor Exchange 
Camp directors who are inter- 
ested in having one or more coun- 
selors from abroad on their staffs 
this summer are invited to partici- 
pate in the program co-sponsored 
by the Association for World Travel 
Exchange and organizations abroad 
Expenses for the summer are 
paid from the general International 
Counselor Exchange Program Fund 
of the Association, to which both 
camps and participating counselors 
contribute. Each counselor pays the 
equivalent of $260 in his own cur- 
rency, and camps contribute to the 
Fund in lieu of salary payments, 
since U. S. Immigration Laws do 
not permit visitors to earn salaries. 
In addition to providing round 
trip transportation between New 
York and the camp, camps are 
asked to budget from $200 to $300 
for each international counselor. 
Complete details on how your 
camp may fit into this picture may 
be had by writing The Association 
for World Travel Exchange, 1790 
Broadway, New York 19, N. Y. 





FILMS for entertainment 


and education 


—available from General Motors without charge 


Write for your free copy of “Film Descriptions and Booking Information.” 


This GM service describes many motion pictures offered for loan, 
without charge, by the GM Film Library. 


including sound motion pictures—are being 


used extensively by schools from coast to coast. 


Your campers will enjoy viewing these entertaining and educational 
films—and your only charge is return postage. 


For your copy of “Film Descriptions and Booking Information,” 


GENERAL MOTORS CORPORATION 


Department of Public Relations, Detroit 2, Michigan 
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For a s-m-o-o-t-h finish... 


moder 


SWIMMING 
POOL PAINT 














It's Modern POOL-COTE — especially 
formulated for maximum color-fastness 
under constant submersion and expo- 
sure — unmatched in its smooth, hard, 
easy-to-clean finish! Made especially 
for concrete and metal swimming 
pools, in ten beautiful colors all with a 
chlorinated rubber base. Pool-Cote 
brushes on easily, dries fast and is 
guaranteed not to powder or flake. 
What's more, Pool-Cote inhibits algae 
and resists water-treatment chemicals. 


For more information on the complete 
Modern line, see your classified tele- 
phone directory for nearest distributor 
—or write us. FREE! Write today for 
color card and Catalog No. /7Q. 


(modern swimming Poot co..1nc 


One Holland Ave., White Plains, N.Y. 


Manufacturers of 
Swimming Pool Supplies Since 1935 




















THIS BIG 
Illustrated Catalog of 


LEATHERCRAFT KITS, TOOLS, Etc. 


Easy-to-Make Leather Purses, 


Books, etc. COMPLETE STOCK 
DIATE SHIPMENT. 


Attention METALCRAFT Hobbyists 





FREE. Catalog of Aluminum, Copper and 
Foil in Shapes and Sheets. Tools, Supplies 
and How-To-Do-It Books. Also Enameling 


Kilns, Supplies. 


J. C. LARSON CO. 820 So. Tripp Ave. 
Department 5719, Chicago 24, Ill. 







Gloves, 
Belts, Billfolds, Moccasins, Other Projects. 
Finest Quality Tooling Leathers, Supplies, 
IMME- 





717 Sycamore St 


STYLECRAFT MFG. co. Cincinnati 2, Ohio 








For Your Intormation 


New Transparent Rowboat 

Goodhue Enterprises is suggest- 
ing its new transparent, lightweight 
rowboat as ideal for young camp- 
ers’ use. The boat weighs only 44 
pounds and its ease of rowing and 
maneuverability makes it ideal for 
waterfront patrolling too. 

The boat is constructed of a one- 
piece hull with mahogany gunwales 
and seats, and has an overall length 
of eight feet. It can be used with 
outboard motors up to 3 HP. 

For complete details and price, 
write for item C-3601 on Readers’ 
Service Coupon. 


New Legs for an Old Top 

An interesting new do-it-your- 
self idea for camp directors, a sug- 
gestion of A.B.C. Metal Products, 
deals with repairing last year’s wob- 
bly tables. The trick is to attach a 
set of inexpensive, easily installed 


metal folding legs to older table 
tops. Or, new tables can be made 


using plywood, pressed wood, or 
other suitable material. 






















The legs are made of one-inch 
heavy gauge steel tubing, are 
equipped with double action safety 
locks and can support 1500 pounds. 
The simple project will enable 
camp directors to add that extra 
ping pong table, craft work space, 
dining table or outdoor picnic table. 

Interested camp directors can ob- 
tain necessary information about 
these new type folding legs by 
checking number C-3602 on cou- 
pon. 








Ready Built Camp Units 

Travel Inn Corp. has created 
ready built camp unit consisting of 
two separate rooms, each with bath- 
room and shower, and 
commodating six people. 


each ac- 


The units come completely fur- 
nished with three double tier beds, 
writing desks, and chairs. The man- 
ufacturers point out that units are 
completely assembled, ready to use, 
thus eliminating any construction 
problems. Several plans for furni- 
ture arrangements are available. 

Illustrative literature is available 
by checking item C-3603 on cou- 
pon. 


Boat Kits for Camp Projects 
Luger Industries suggests _ its 
build-it-yourself boat kits for those 
camp directors who want to cut 
down on their waterfront budgets. 
Luger has made available 45 
types of Prams, rowboats and runa- 
bout kits, up to 18 feet lengths. 
Descriptions are included in a cat- 
alog available to those checking 
number C-3604 on coupon. 





Good Meals on the Trail 

For nourishing, hearty, complete 
meals in_ pre-packaged portable 
form, J. B. Kisky Co. recommends 
its Trail Meals, which are available 
either in 3-Day Paks, or in groups 
Or assortments of individual Meal 
Kits, 

Meal Kits are packaged in cor- 
rugated cartons, and each kit serves 
eight persons one meal. Nine con- 
secutive Meal Kits, each different, 
are available in a unit, known as 
the “3-Day Pak,” and this will serve 
eight persons three meals a day for 
three days. 

J. B. Kisky has prepared a bro- 
chure explaining menus available, 
with price lists and ordering in- 
structions. You may have your copy 
by writing for number C-3605. 
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New and helpful ideas to assist you in obtaining 
equipment, supplies and services for your camp. 
Keep up-to-date with the latest trends in camp 
operation by investigating some of the items 


described here. 


Special Charts List Camp Events 

Camp program leaders will be in- 
terested in the new Eraso Posters 
and Charts produced by the Pro- 
gram Aids Co. 





The posters are surfaced with a 
patented finish which, the makers 
say, will not wear out, but can be 
used over and over again. They are 
available with illustrations announc- 
ing many athletic and social events, 
such as basketball games, swimming 
meets and square dancing. 

Using a special Eraso pencil, 
dates, time and places can be let- 
tered for each event, and later re- 
moved easily by just wiping with 
an ordinary cloth. 

Complete details on these charts 
are contained in a new Catalog 
available by checking item C-3606. 


Tents in All Shapes and Sizes 


The attractive brochure of The 
Hettrick Mfg. Co. contains illustra- 
tive information on many sizes and 
styles of tents, suitable for camp 
use. Hettrick’s tents bear the trade 
name of “Arctic Bay” referring to 
a special oil treatment for long life. 

The brochure also pictures and 
describes other camping equipment 
available at Hettrick’s, such as 
knapsacks, tent stakes and duffle 
bags. 

For your copy, check number 
C-3607 on Readers’ Service Cou- 
pon. 
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Splint for Emergency First Aid 


The new Timmins splint is rec- 
ommended by its maker as the ideal 
first aid tool where comfortable and 
safe removal of an injured party 
from the scene of an accident is 
necessary. The splint gives complete 
immobilization to an injured arm, 
leg, back, neck, ankle, or other 
member of the body. 

The Timmins all-purpose splint 
is compact, and comes in a case 
30 inches in length. It is adjustable 
to any size limb in children or 
adults. 

If you would like a brochure for 
your camp nurse or doctor, ex- 
plaining this first aid instrument, 
check item C-3608 on Readers’ 
Service Coupon. 


Ceramics Catalog Available 


Camp directors are invited to 
send for the 52-page illustrated cat- 
alog issued by the House of Cera- 
mics. The catalog covers the com- 
plete line of hobby ceramic supplies 
and equipment available through 
the company, and will be handy 
when placing arts and crafts orders 
for the coming summer. 

Number C-3609 will bring you 
your Copy. 


New Ideas in Arts and Crafts 


Dearborn Leather Co. has avail- 
able to camp directors or their 
crafts counselors its new catalog 
containing hundreds of new ideas 
and projects suitable for camp 
work. The catalog includes a com- 
plete price list with details on or- 
dering. 

Dearborn stresses prompt deliv- 
ery to camps, processing and ship- 
ping orders the same day they are 
received. With the shortness of the 
camp season, this is an important 
factor to most camp people. 

For a copy of Dearborn’s cat- 
alog, check number C-3610. 
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Readers’ Service 


Use 
more 


this 
information about 


to obtain 
items 


coupon 


described in this department, or 
advertised or mentioned editori- 
ally in this issue. CM Readers’ 
Service will also be happy to as- 
sist you find a source for any 


products 


or services 


used in 


camp management. 


- €-3601 
- €-3602 
-) €-3603 
-] €-3604 
[ €-3605 
[] C-3606 
[] €-3607 
-) €-3608 
-] €-3609 
[] €-3610 


Transparent Rowboat 
Metal Table Legs 
Ready Built Cabins 
Boat Kits 

Meal Kits 

Program Aid Charts 
“Arctic Bay” Tents 
All-Purpose Splint 
Ceramics Catalog 
Leather Catalog 


Please send me information on 
the following additional prod- 
ucts not checked above. 





CAMPING MAGAZINE 
READERS’ SERVICE 
PLAINFIELD, N. J. 


Name 


Address 


(please print) 
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Sy Popular 
Demand... 


we are again pleased to offer 


our readers reprints of 


GENERAL PRINCIPLES 
FOR 
ALL COUNSELORS 
the inspirational, yet practical, 
guide which first appeared in 


1955 
Camping Magazine. 


the January issue of 


If you were one of those 
whose order we could not fill 
last year, or if you wish a 
supply for this year’s staff, 


place your order immediately. 


For any number up to 35 
copies, please enclose $1.00. 
For each additional 10, send 
25¢. Payment should accom- 


pany order. 


Write 
CAMPING MAGAZINE 


705 Park Avenue Plainfield, N. J. 








the 
polio 
picture 
lor 
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By Hart E. Van Riper, M. D. 
Medical Director, 
The National Foundation 
for Infantile Paralysis 


W HEN SALK vaccine supplies 
reach sufficient quantity in 


the future, we can expect that most 
children will be vaccinated against 
polio before they enter camp. In 
1956, we must do our utmost to 
see that those children for whom 
the vaccine is now available receive 
their dosages in advance of the 
polio season. 

Although supplies are still lim- 
ited, it appears that there should 
be enough vaccine through June 
30, 1956 for the priority age-group 
one through 14 years. Because 
three-quarters of paralytic polio oc- 
curs in this group each year, the 
attack rate can be reduced if mil- 
lions of these children receive their 
shots in time. 

It is unwise for parents to post- 
pone vaccinations until polio oc- 
curs in the community. A last-min- 
ute rush in the spring may easily 
cause difficulties in obtaining vac- 
cine and in the facilities available 
for large-scale inoculations. Even 
more important is the fact that the 
earlier a child receives his first two 
shots, the sooner he will develop 
adequate immunity against possible 
attack. All of us who are con- 
cerned with this problem should do 
everything in our power to persuade 
parents that now is the time to pro- 
tect their children against polio next 
summer. 
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Preliminary reports on use of 
the vaccine in 1955, based for the 
most part on children who had re- 
ceived only one injection, indicate 
that the vaccine was at least 79 per- 
cent effective in preventing paralytic 
polio. Even more encouraging re- 
sults are expected as children re- 
ceive the full dosage of three in- 
jections. In this connection, it is 
interesting to note that among 4,658 
children in Massachusetts who re- 
ceived three injections in 1954, and 
a booster in 1955, only a single 
case of paralytic polio occurred. 

Through a national public educa- 
tion campaign. the National Foun- 
dation for Infantile Paralysis is 
making every effort to get polio vac- 
cinations into high gear. Part of 
this program is the distribution of 
35,000,000 pamphlets for parents 
throughout the school systems. As 
camp directors, no less concerned 
with this problem, you can lend 
your support by reaching families 
through your own channels. Copies 
of the school folder, “Polio Vac- 
cination Now,” are available to 
you.* 


What to Tell Parents 


In the meantime, here are the 
facts to guide you in informing par- 
ents: 

|. The vaccine is safe. Since re- 
vised federal safety standards were 
adopted in May 1955, some 10, 
000,000 children have received vac- 
cine with a perfect safety record, 

2. The vaccine is effective in pre- 
venting paralytic polio. This was 
proved in the 1954 field trial, and 
again in 1955, when first and sec- 
ond grade school children were vac- 
cinated. 

3. Young children must have pri- 
ority as long as supplies are limited. 
Age limits vary from place to place, 
but usually children from about one 
to 14 years are receiving vaccine 
first. It is believed that two doses 
should be available before the polio 
epidemic period for every infant 
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and child through age 14 for whom 
the vaccine is requested. 

4. Parents should 
vaccinations through their doctors, 
or their children may be eligible 
for vaccine available through public 
health agencies. The federal gov- 
ernment has set aside funds to pur- 
chase vaccine for distribution to the 
states. Plans for use of this vaccine 
vary from place to place. Doctors 
or health officers can advise parents 
how the vaccine is being used in a 
town or country. 

5. Three shots of vaccine are 
necessary for long-lasting protec- 
tion. The first shot should be given 
now and the second usually two to 
six weeks later. The third shot is 
due about seven months to a year 
after the second. Vaccine supplies 
must be used first to meet the de- 
mand for first and second shots. 


If Polio Occurs 


Because all children may not be 
vaccinated this year, we must an- 
ticipate that epidemics will occur 
and that some camps may have to 
face an outbreak. Present-day 
knowledge of polio has not changed 
the original recommendations to 
camp directors, drawn up by the 
National Conference on Recom- 
mended Practices for the Control 
of Poliomyelitis, sponsored first in 
1949 by the National Foundation 
for Infantile Paralysis. These are 
as follows: 

Even in a year of high incidence, 
it was recommended that camps be 
opened as usual in any area where 
there is no outbreak. However, chil- 
dren should not be admitted from 
areas where an outbreak exists. 

If one or more cases occur in a 
boarding or day camp, the Confer- 
ence recommended the following 
procedure: 

“1. Retention of all children and 
staff at the camp for 14 days after 
last contact with the case or until 
the usual closing date of camp. 

‘2. Modified and supervised ac- 
tivity to prevent excessive exercise 
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arrange for 


and undue mixing in group activi- 
ties. 

“3. Careful medical checkup on 
all children daily. 

“4. Isolation of all children with 
fever or any suspicious signs and 
symptoms. 

“5. Discontinuance of admission 
of new children to camps in which 
poliomyelitis cases have been re- 
cently diagnosed.” 

Whether or not a camp be closed 
rests on the decision of the Health 
Officer in charge, but there is no 
evidence of increased hazard in 
keeping the camp open. You cannot 
run away from polio infection, once 
contact with the virus has been 
made. As soon as the first case has 
been diagnosed, some campers al- 
ready have the virus in their sys- 
tems. Only time will reveal those 
who may be susceptible to the clin- 
ical form of the disease. The usual 
incubation period is from 7 to 14 
days. 

If campers who are infected with 
the virus are sent home, there is a 
possibility of their spreading polio 
to their families or communities. 
There are three known types of 
polio virus. While a camper may 
have built up immunity to the type 
existent at camp, he may meet up 
in his home environment with other 
types to which he is not immune. 

The concern of parents is often 

the deciding factor in disbanding a 
camp. The best way to avoid this 
disaster is to reveal the situation to 
parents at the start, and keep them 
informed. Especially let them know 
that you have called in the best 
medical advice, and that every pre- 
caution is being taken. The Na- 
tional Foundation for Infantile Par- 
alysis is always on call to rush in- 
formative literature for parents and 
will lend the services of its nearest 
state representative if he can be of 
help. 
*Write for No. 31 to The National 
Foundation for Infantile Paralysis, 
120 Broadway, New York 5, New 
York. 


Log Cabins, 


Homes, Clubs, Lodges, 


Shops, Restaurants, Motels, etc. 


85% pre-cut and/or pre-fab, your plans 
—or ours—light, summer, _§vertical—or 
heavy, year ‘round, log-on-log and verti- 
cal (patented) easily, quickly erected—low 
cost—extremely low maintenance. NO 
studs, rafters, plaster, paint, wallpaper, 
insulation or bearing partitions required. 
Log walls of genuine Michigan White 
Cedar, lightest and most unique wood in 
N. America . . “rough, rugged and 
rustic’’—or ‘streamlined,’ with beveled, 
paneled plank partitions. Definitely dif- 
ferent, durable and distinctive! 


Individual and Dealer inquiries invited. 


“The Log Cabin Man" 


120 CM Delaware Ave. Buffalo 2, N. Y. 


KEN-KAYE KRAFTS CO. 


Metalcraft 
Leathercraft 
Woodencraft 
Pottery 
Painting 
Supplies 
Felt 
Models 
Enameling 
Supplies 
Craft Lacings 
Kilns 
Metor Tools 
f. Basketry 
Ess, Cane 


WASHINGTON ~ STREET 
NEWTON 65, MASS. 











EVERYTHING FOR 
THE CAMP 


CRAFT SHOP 











1277 
WEST 




















Direct Prices To 
Camps, Schools, 
Churches and 
All Organizations 
Write for Catalog 

ead Discounts 








ON MONROE TRU 
STACK ONLY 29” HIGH 

















wie Wik. 


IN ALL COLORS 
FOR INDIAN CRAFTS 
AND ALL CRAFT PROJECTS 
For Quality & Economy 
FREE SAMPLES ON REQUEST 


MaWN G aiw@ s. «= 
PEATHER CO... 3 ee 
42 W. 38th St., Dept. CM, N.Y.C. 18, N. Y. 
CHickering 4-5558-9 
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cot INDIAN CRAFT 


Send for 36 Page Illustrated Catalog 


Clogged Drains? 
2 DreaklASES sso 


for all A ‘< Beads, 
ila ke Indian } n vag Feathers, 
( Craft Phd nay Aa Books, 


Saves Torn-up Saves on Out- 
| Work ai ay Leather 


Plumbing side Help 


HYDRAULIC WATER RAM vood days 


(Can pay for itself in one application) 


GREY OWL INDIAN CRAFT CO. 


: | 4518 SEVENTH AV 
Enjoy 30 Day FREE TRIAL! By Mary Pearl ne ln ct Sa aeog 


No chemicals, no snakes, no electric || ; “Ore GE 6-3287 

cables, no pushing through, no costly || LL CAMPERS have hollow 

excavations or pipe replacements. | legs.” How many times [ have | 

Uses IMPACT—a basic scientific princi- | | heard camp directors sav that! I | 9 

ple of POSITIVE HYDRAULIC POWER. || ae apa: ati dé t § an i RTS 

“ | | know it is true for I have been a 

orks perfectly on clogged toilets, || deed : 

sinks, sewers etc. Services up to 6” | dietitian in a summer Camp. It for your campers 

pipe. seems as if you can never fill them | ; ; 

Thousands used in apartment, houses, ]} | 7 > Economically priced 

a ' ©* 1/ up. Youngsters may be finicky eat- 
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schools and camps. | —_ 
Prove it to yourself! We accept orders that when they get to camp. per doz. 
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od 
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7-7 


Write for Free Details camp people and I find that they Combed Yarn 


HYDRAULIC MANUFACTURING are quite unanimous in their opinion Also . . . Camp \\\ 
Shorts, Camp 


COMPANY that ee ~ ne gag im- Rene, Sweandhiete y 
portant meal. ey like to serve 
614 West Taft Avenue or . , Send for Sample 
al age ; hearty, nourishing breakfasts that FREE ” 
ee stand by all through a busy morning | RICHARD SMITH CORP. 


420 Tompkins Ave. Brooklyn, N. Y. 

















of camp activities. The majority 
serve fruit or juice, cereal, toast or 


AVENARIUS _ muffins and milk, with eggs or ba- 
CARBOLINEUM | con added several mornings a week. 


Clyde Hess, director of Camp 














WOOD STAIN — : =e : 
Beautiful rustic ee, ath See =8=§©=6 Abnaki, in North Hero, Vt., told 


alee SS ~ me that he made it a point to serve | BOAT DOCKS & 
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Z _ days helped to keep the boys free | 2 

TERMITE STOPPER , \ eipe ' cep © OY free brackets on the market. 
Repels insects. | from those intestinal disturbances | : on ¢ 
Apply anywhere—brush, spray or quick dip | that are so common in the summer. 
—no pressure needed. Over four times ; x 
richer than creosote in wood preserving oils. Mrs. E. S. Chase. of Ecole 
Champlain in Ferrisburg, Vt., is a 
great believer in good breakfasts, 
too. 


- _ | ‘There will be no trouble at all in : sn 
* Free getting youngsters to eat hot cereals, 
Catalog providing you serve those that they - E RAM j C u & 








CARBOLINEUM WOOD PRESERVING CO. 
Dept. C, MILWAUKEE 3, WIS. 











Just off the Press | joy. Malt-flavored wheat cereal COPPER ENAMELING 
Fully illustrat-| and maple-flavored oat cereal, for 
ile oe Oi instance, both taste SO good that Your complete source of supply for 
cial fishing, YOungsters clean up their dishes and Kilns, Clays, Glazes, Pigments, 
tackle, foot-| ask for more. Kits, Brushes, Tools, Enamels, 


rear, loth- ° °7 . j 
» Hoc ere Served with milk or light cream, || CoPPer shapes, Spray equipment, 
ng and one . Controls. 


hundred and. whole grain cereals provide a good ben 284 for new 
twentyother amount of protein, minerals and 


leather and : : ° 

oe spe. Vitamins, as well as carbohydrates. 1956 MANUAL - CATALOG 
cialties of our| It is easy to cook cereals—most of fully illustrated 

own manufac- them take only three to five min- TEPPING STUDIO SUPPLY CO. 


orn utes. And they are economical to professional staff of long experience 
; 3517 RIVERSIDE DR. DAYTON 5, OHIO 





L. L. Bean, Inc., 29 Main St., Freeport, Me. . 
Mfrs. Fishing and Camping Specialties serve, too. 
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At Camp Abnaki, there’s an in- 
novation that has worked out well. 
It’s a Sunday morning Buffet Break- 
fast. On this day, campers may 
sleep a little later. There’s a choice 
of foods at breakfast time, usually 
including something a bit out of 
the ordinary, like pancakes and 
maple syrup, as well as the usual 
things. Here the boys may select 
what they want to eat and sit where 
they choose. It’s a welcome change 
in routine. 

Different camps have a variety 
of schedules but most of them offer 
some sort of eye-opener before 
breakfast. Maybe it’s a quick swim, 
setting-up exercises or a short, brisk 
walk. With or without these activi- 
ties, you can count on campers be- 
ing ready for a good morning meal. 
Even those who don’t eat well at 
home soon get into the swing of 
things and eat three good meals a 
day. 


3 





photo Ecole Champlain 


What Go parents expect a camp 
to do for their youngsters? I be- 
lieve they hope to have them built 
up physically, learn to get along 
with other people and have the ex- 
perience of living away from home. 
Moreover, those who have the prob- 
lem of getting their children to eat 
properly will welcome home the 
boy or girl who has learned to “like 
everything.” by giving your camp- 
ers wholesome, nourishing meals, 
yet simple ones, you will accom- 
plish this. 

If you could send every young- 
ster home with the well-established 
habit of eating a really good break- 
fast, instead of a haphazard one, 
I’m sure you’d win the eternal grat- 
itude of his father, mother and 
teacher. Good breakfasts make 
at camp, at home or at 


good days 
school. 
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Alcraft Co. 

American Playground 
Device Co. 

Association Press 

Audio Equipment Co. 

Bean, Inc., L. L. 

Bersted’s Hobby-Craft, Inc. 

Bradley Washfountain Co. 

Bristol Laboratories 

Camp Chemical Co., Inc. 

Camp Shop, Inc., The 

Canadian Camping Magazine 

Carbolineum Wood 
Preserving Co. 

Central Flag & Banner Co. 

Champion Recreation 
Equipment . 

Cleveland Crafts Co. 

Continental Casualty Co. 

Craft Service 

Crosman Arms Co., Inc. 

Dock Products Co. 

Don & Co., Edward 


General Motors Corp. 


Heinz Co., H. J. . 

Higham, Neilson, Whitridge 
& Reid, Inc. 

Hilker & Bletsch Co. 

| Hussey Manufacturing Co. 

| Hydraulic Manufacturing Co. 

Kellogg Co. 

Ken-Kaye Krafts Co. 

Larson, Co., !nc., J. C. 

Log Cabin Man, The 
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ARE YOU A MEMBER 
OF 
THE AMERICAN CAMPING ASSOCIATION ? 


Camping Magazine is just one of the many benefits of membership 
in ACA. Join your friends or business associates in this ever-ex- 
panding Association of camping people. Full information on how 
you may join will be sent on request by using the attached form. 
Please send me full particulars on how membership in ACA will 
benefit me. Please include details on membership fees. 


Request for Membership Information 


AMERICAN CAMPING ASSOCIATION 


Bradford Woods, Martinsville, Indiana 























































Box Service, if desired 
Headline, if desired 


CAMPING MAGAZINE 





Minimum cost per insertion 


CLASSIFIED ADVERTISEMENTS 


20¢ per word 


$1.00 per insertion 
$1.00 per insertion 


$4.00 








All classified advertising is payable in advance. 


705 PARK AVE., PLAINFIELD, N. J. 











HELP WANTED 


COUNSELORS—Waterfront; arts; crafts; 
music (must play piano); registered nurse; 
tripping; small crafts; general cabin coun- 
selors; riflery. Ages 19 to 40. Season eight 
weeks. Mid-west private boys’ camp. Give 
complete history, references, salary in first 
letter. Write Box No. 469, CAMPING 
MAGAZINE. 3 


COUNSELORS: BOATING AND CANOE- 
ING, Kindergarten, Arts and Crafts, Ten- 
nis, Campcraft, Athletics, Swimming, Ver- 
mont girls’ camp. Write Box No. 464. 
CAMPING MAGAZINE. 3 


WATERFRONT COUNSELORS for boys’ 
camp near Tanglewood, Mass. ARC in- 
structors for teaching beginners, advanced 
swimmers; canoeing; sailing; water skiing. 
Also experienced in pioneering and canoe 
tripping. School, college faculty men, grad- 
uate students preferred. Box 496, Camping 
Magazine. 3 


COUNSELORS, female (3). Music, Nature, 
Dramatics for overnight camp near Phila- 
delphia. State age, experience, references, 
salary desired. Box 493, Camping ems 


PROGRAM DIRECTOR. Unit heads and 
dancing instructor wanted for Canadian 
coed camp in Laurentians. Write details 
to: Pembina, 4792 Victoria Ave., Montreal 


6, Canada. 
COUNSELORS. PRIVATE GIRLS’ (Sister) 
Camp. Adirondacks. Swimming instruc- 


tors, skiing, sailing, tripping, golf (nine- 
hole course), archery, tennis, nature, mus- 
ic, pianist. Raquette Lake Girls Club, 1130 
East 9th St., Brooklyn 30, New York. 3 


HEAD COUNSELOR WANTED — College 
or High School teacher preferred. Experi- 
enced in private camping for well estab- 
lished, exclusive all girls’ camp in Maine. 
Good salary. Long term arrangement. In- 
terviews now in New York City. Phone: 


BURR OAKS CAMP FOR GIRLS in South- 
ern Wisconsin has openings on its staff 
for qualified counselors in swimming, 
sailing, canoeing, arts & crafts, trips and 
land sports. Give full details in first letter. 
Burr Oaks Camp, 717 W. Sheridan Rd.. 
Chicago 13, Illinois. tf 


CAMP DIRECTOR, YWCA GIRLS’ CAMP, 
Michigan. Minimum $1500 for ten weeks’ 
season. Higher salary if additional time 
can be given prior to season. Experience 
— Write Box 479, CAMPING MAGA- 

;' 3 





COUNSELORS; PRIVATE MAINE GIRLS’ 
CAMP. Minimum age: 21 years with pre- 
vious counselor experience. Openings for 


swimming instructors, sailing, tripping, 
head of athletics, golf, modern dance, dra- 
matics and group counselor. Salary range: 
$200 to $500 depending on previous ex- 
perience and position held. Camp Somer- 
set, 300 Central Park West, New York, N. Y. 

3,4 


UNIT DIRECTORS, NURSE, COUNSELORS 
wanted for girls’ camp in Oregon. Nine 
week season. Minimum age 19. Experience 
pee Write Box 480, CAMPING MAGA- 

3 


WANTED SINGLE MAN over thirty to head 
small wilderness section in established 
boys camp. Canadian canoe trip. Must be 
experienced and capable of planning and 
developing primitive camping program. 
Write fully of experience and qualifica- 
tions. Personal conference prerequisite. 
Box 490, CAMPING MAGAZINE. 3,4 


COUNSELORS. Most modern boys’ camp in 
mid-west. All new redwood facilities. Our 
46th year. 11 week season. Outstanding 
pioneer, nature, and Indian Lore. Give 
complete history, references and salary in 


MUrray Hill 5-5697. Write Box 497, CAMP- first letter. Eugene Sells, YMCA, 117 W. 
ING MAGAZINE. 3 Monument Ave., Dayton 2, Ohio. 3,4 
CAMPS FOR SALE 





WISCONSIN BOYS’ CAMP. 


NORTHERN 
1900 feet lake frontage, 65 acres. 9 build- 
ings in excellent condition plus complete 


camping equipment. Reasonably priced. 
Contact owner by writing Box 489, CAMP- 
ING MAGAZINE. 3,4 


FOR SALE. FAMOUS BOYS’ CAMP in 
northern Minnesota. Completely equipped. 
Also several fine camp sites and resorts 
suitable for group camps of any kind. For 
full information write: HEDMAN’S RE- 
SORT EXCHANGE, Grand Rapids, ——. 
sota. , 


LEASE. OPTION TO BUY. 65 acres situ- 
ated in scenic upstate New York near 
Cooperstown. Perfect for campsite; pond, 
wooded area, excellent spring, many nat- 
ural advantages. Good opportunity. Very 
reasonable. P. O. Box 749, New York 17, 
New York. 3 
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BOYS CAMP Northern Wisconsin. 





ESTABLISHED MAINE LAKE summer 
camp, complete with clientele, staff, all 
facilities, all activities. 350 acres. 10 mod- 
ern buildings. Write William Saunders, 


467 Naubuc Ave., Glastonbury, Conn. 3,4 


Also 
make ideal camp for girls. Beautiful lake, 


160 acres. Accommodate 50. Reasonable, 
deal with owner. Write Box No. 412. 
CAMPING MAGAZINE. 3,4 
GIRLS CAMP, CENTRAL PENNSYL- 


VANIA. Also suitable for boys or adult 
camp. 70 acres. 
house, recreation hall, cabins, lodges and 


Beautiful lake, hostess 
equipment. Accommodates 60. Write Box 
3 


No. 458, CAMPING MAGAZINE. 


400 CAMPS-—$15,000 & UP. One of the larg- 
est and most reputable school and camp 
brokers in America established 30 years. 
Exclusively selling camps, Day and Board- 
ing Schools. Mr. Berg, National Bureau of 
Private Schools, 522 Fifth Ave., NYC, MU 
2-8840. 








POSITIONS WANTED 


CAMP DIRECTOR. Over 15 years continu- 
ous experience directing youth work pro- 
grams and camps for boys and girls. Last 
five years as youth work director in large 
city church with year-round camp and 
conference programs. Desires full-time as- 
sociation in camp management field. Box 
491, CAMPING MAGAZINE. tf 


DIRECTOR WATERFRONT, male, instruc- 
tor’s rating. Years camping, ten: counsel- 
ing, seven; waterfront, five. Extensive ca- 
noeing, sailing. Write Box No. 487, CAMP- 
ING MAGAZINE. 3 


INTERESTED IN YEAR 'ROUND position 
as administrator-director of girl’s camp. 
Several years experience as teacher and 
director. Box 495, Camping Magazine. 3 


WATERFRONT DIRECTOR, male, Red 
Cross instructor, 27. Navy veteran now 
medical student. 


Prior camp experience. 
Box 494, Camping Magazine. 3 






EXPERIENCED COUPLE DESIRE affilia- 
tion with camp as caretaker and cook. 
Will also consider caretaker or similar 
position for man only. Write: Mr. and 
Mrs. Eugene C. Bradt, 81 Montrose Ave., 
South Orange, New Jersey. 3 


CAMP ADMINISTRATOR—Woman exper- 
lenced as camp director and executive of 
youth organization interested in year 
‘round position. Write Box 492, Camping 
Magazine. 3 


RIDING AND ROPING INSTRUCTOR 
Professional horseman, trick roper and ex- 
perienced instructor. Have B.S. and work- 
ing toward M.D. Will travel. Salary de- 


pendent upon position. Contact Box No. 
498, CAMPING MAGAZINE. 3 
EXPERIENCED COOK desires summer 


position in New England camp. For infor- 
mation write: Mrs. Minnie Johnson, Phi 
Psi House, Lexington, Virginia. 


SUPPLIES 


THERE’S BUCK$ IN BUCKSKIN. Send 50c 
today for Buckskin drawstring money 
pouch and WHOLESALE CATALOGUE. 
BERMAN BUCKSKIN CoO., Dept. 45, Min- 
neapolis, Minn. 3,4,5,6 


EQUIPMENT 


DECKER BEDS 

Excellent condition, 

724 Oak St., 
3 


DOUBLE 
Steel construction. 
$10.00. Waterman School, 
Cincinnati 6, Ohio. 








WANT A BETTER POSITION? Too many 
lose out because they don’t know exactly 
what they are suited for, and don’t make 


an effective presentation of what they 


have to offer the prospective employer. 


THAT’S where we come in. To help you 
we've prepared a unique 
study guide, called the Personal Progress 
Evaluator. It will help you see, probably 


16-page_ self- 


more clearly than ever before, just what 
you have that a prospective new boss 
WANTS. 


Send just $2.00 (cash, check or money 
order) for your Evaluator, and get well 
started on the way to a better position. 
Draw check to, and mail to, Galloway 
Publishing Co., Plainfield, N. J. 
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Summer camps are growing places 
ad girls ements 
for boys,who get Aunt Jemima 





pancake breakfasts and plenty of 
hot Quaker Oatmeal! 








THE QUAKER OATS COMPANY 


Merchandise Mart Plaza * Chicago 54, Illinois 











ACCIDENT and SICKNESS 
INSURANCE 


Your job made easier! 


When parents see that you provide Camp-Guard 
coverage, they know you offer the season’s best acci- 
dent and sickness protection available to campers. 


Use this symbol on your ads, brochures and corre- 
spondence, it can be one of your camp’s strongest 
selling features. 


Make Camp-Guard planning a must in your 1956 


Continental 


CASUALTY COMPANY 


program. Insure your campers with this outstanding 
plan to help them meet medical expenses that might 
occur during this camp season. 


See your local insurance agent or broker today for 
further information about the season’s best protec- 
tion plan for your camp. He will also supply you 
with free Camp-Guard stickers to use on your pro- 
motional material. 


SPECIAL RISKS DIVISION ° 310 South Michigan, Chicago 4, Illinois 





